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Use of foreign experience in the hospitality and tourism  
industry in the Republic of Kazakhstan 

The article is aimed at identifying foreign experience in the development of the hospitality and tourism indus-
try and the possibilities of its use in Kazakhstan. It is noted that the concepts of hospitality and tourism are 
two interrelated terms. Tourists are potential consumers who have a variety of desires and needs, depending 
on the purpose of their travel. Hospitality and tourism industry is generally regarded as one of the key driving 
forces of national and regional economic development. The key actors in hospitality and tourism development 
are the state, market, tourists and local people. The interactions among these actors create both public and so-
cial institutions together with market mechanisms. Success in the tourism and hospitality sector also depends 
on nurturing a quality workforce that is capable of delivering excellent customer service. In conclusion of this 
part, it is clearly seen, that the governments play the most important role in hospitality and tourism industry 
development. The government has to control development of the industry. On the Kazakhstani market of edu-
cational services the activity on preparation of specialists for tourism — a relatively new phenomenon. 
The analysis of activity of the Kazakhstani tourist firms, hotels and restaurants shows that the level 
of personnel training and quality of services lag behind generally accepted international standards in the 
West. Educational standards for the training of personnel for tourism industry are also varied considerably 
with educational standards of Europe. Taking into account the world experience of personnel training in the 
field of tourism industry and in accordance with generally accepted international standards, possibly to con-
sider the introduction in Kazakhstan of such directions of training of competent professionals at the level of 
postgraduate education as «Management of hospitality». It is revealed that the study of world experience and 
its application in Kazakhstan is important for the successful development of the domestic hospitality and tour-
ism industry. 

Keywords: hospitality and tourism industry, foreign experience, economic growth, tourism management, per-
sonnel for the tourism industry, needs satisfaction, customer focus. 

 

The Republic of Kazakhstan has the huge climatic potential for the development of tourism and hospi-
tality. Many regions of RK consider tourism as the perspective direction of economic activity capable to 
stimulate other spheres and to provide sustainable regional development. Tourism became the favorable and 
highly profitable industry comparable by efficiency of investment in oil and gas and processing industry and 
also automotive industry. 

Today, the hospitality industry is a powerful system of economy of the region or tourist center and an 
important component of the tourism economy. The hospitality industry consists of various means of collec-
tive and individual accommodation: hotels, motels, hostels, apartments, as well as the private sector involved 
in the accommodation of tourists. 

Hospitality industry is a business aimed at providing visitors with housing, food, as well as the organi-
zation of their leisure. 

Tourist services, including hotel services, are classified as social and cultural services. They are based 
on the principles of modern hospitality, which increases their role in the development of domestic tourism, as 
well as poses certain tasks in the training system for tourist services. 

Hospitality is one of the concepts of civilization, which thanks to progress and time has become a pow-
erful industry in which millions of professionals work, creating the best for consumers (tourists). The hospi-
tality industry includes various spheres of activity of people-tourism, recreation, entertainment, hotel and 
restaurant business, catering, excursion activities, organization of exhibitions and various scientific confer-
ences. 

Despite the period of economic growth in the country and the increase in income, the development of 
tourism in Kazakhstan can not be considered successful. But there is a global experience of successful devel-
opment of the hospitality and tourism industry, and there are countries that have achieved high results. 

The study of the world experience and application, taking into account the specifics in Kazakhstan, is 
important for the successful development of the domestic hospitality and tourism industry. 
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A wide range of problems of the Kazakh hospitality and tourism industry are actively discussed by the 
scientific community in numerous works of foreign and Kazakh scientists [1]. 

The practice of foreign countries-leaders of the hospitality and tourism industry (USA, Japan, UK, 
France, Germany, etc.) shows many advantages and opportunities for the development of tourism, not only 
as an industry that provides employment and replenishment of regional budgets, but also as an area to im-
prove production efficiency, business development, small and medium-sized businesses; areas that contribute 
to the development of regional infrastructure, improve the quality of life of local residents, meeting needs. 

Development of hospitality and tourism industry in Southeast Asia has been progressing remarkably 
over the last decade, displaying a strong and positive trend. Hospitality and tourism industry is generally re-
garded as one of the key driving forces of national and regional economic development. Although different 
countries have different approaches and policies towards development of the industry, they adopt 
the common theme that hospitality and tourism need to be managed in an effective and sustainable manner. 
The governments are active in promoting and developing tourism in response to national, regional and global 
tourism dynamism. 

The key actors in hospitality and tourism development are the state, market, tourists and local people. 
The interactions among these actors create both public and social institutions together with market mecha-
nisms. Through the process of negotiation, cooperation and communication between different actors and in-
stitutions, economic development and identity construction is generated. 

Public-private partnership has played a significant role in tourism development in Southeast Asia. The 
private sector works together with the public sector to promote the tourism industry through marketing and 
investment to provide services and experiences to tourists. For instance, taking the case of Thailand, the gov-
ernment policy continuously played a major role in shaping tourism policy and supporting the growth of the 
private sector. In the case of Vietnam, the private sector is working closely with state institutions and offi-
cials to mediate, interpret and implement the rules and regulations, laws, policies and directives developed 
by the central government for governing private tourism business activity. 

It is necessary for private industry, local governments and community groups to work in partnership in 
planning and developing tourist destinations which involve sensitive natural and cultural resources, identifying 
and providing readily available sources of financing for tourism projects, particularly those involving commu-
nity-based projects, training and educating current and prospective tourism industry workers, promoting sus-
tainable tourism advocacy campaigns on the national and local levels, and establishing a continuous and credi-
ble system of evaluation, monitoring and accrediting of tourism organizations, services and destinations. 

The high vulnerability of the hospitality and tourism industry necessitates preventive mechanisms and 
crisis management systems. It therefore heightens the need for countries in a given region to further cooper-
ate and coordinate in the security sector in order to create a favorable environment for hospitality and tour-
ism industry development. Tourism cooperation can lead to the creation of a combined political will and ef-
forts in other fields as well, such as regional cooperation to provide security and safety for international tour-
ists in the region. 

The hospitality and tourism development plan includes encouraging equitable economic and social de-
velopment through the promotion of rural enterprises, accelerating urban-rural integration and cultural ex-
change, and encouraging ethnic community participation; developing environment-friendly tourism products, 
as well as promotion of cultural and natural heritage; provision of soft loans for small- and medium-size 
tourism-related projects; and adoption of an integrated approach to planning, continuing human resource de-
velopment, and preservation and beautification of tourism and historical sites. 

The government in Malaysia has played a crucial role in the adoption and formulation of various laws 
while providing the appropriate institutional and legal framework to ensure sustainable tourism. Two gov-
ernment bodies are in charge of the development of tourism in Malaysia. The first is Ministry of Tourism — 
Ministry of Culture, Arts and Tourism (MoCAT) prior to 2004, which is responsible for the planning, moni-
toring and coordinating policy with the government. The second is Malaysia Tourism Promotion Board 
(MTPB or Tourism Malaysia) whose main role is to market and promote tourism aspects and suggest in-
vestment opportunities. Some other federal agencies are also involved in hospitality and tourism develop-
ment including: department of Agriculture (agrotourism), department of Forestry (ecotourism), department 
of Fisheries (coastal tourism), department of Wildlife and National Parks (ecotourism), department of Abo-
rigines’ Affairs (ethnic tourism) and department of Museums and Antiquities (heritage/cultural tourism). 

Success in the tourism and hospitality sector also depends on nurturing a quality workforce that is capa-
ble of delivering excellent customer service. To do so, the Singapore Workforce Development Agency, Min-
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istry of Manpower and Singapore Tourism Board (STB) launched a Tourism Talent Plan in 2007. Under this 
plan, $360 million was allocated to be spent over three years to train 74000 tourism industry workers, thus 
equipping Singapore with qualified manpower to cope with higher levels of visitor arrivals. Some 6000 stu-
dents will also be trained to join the hospitality and tourism industry by 2010, while a $30-million scheme 
introduced by STB will support tourism establishments in developing their manpower by acquiring special-
ized tourism-related skills or new capabilities. 

With the rapid rate at which major developments like the IRs are being built, employers and govern-
ment agencies are upping efforts to train and recruit global talents to supplement the local workforce. 
A career in hospitality and tourism industry spans many areas such as customer service, guest relations, ca-
tering and banqueting, public relations and marketing, branding and communications, events management, 
and more. With the ball in your court, all you need to do is to make a decision that will open up endless ca-
reer opportunities for yourself in a uniquely promising industry. 

The Thai government has a vision to transform Thailand into the center of hospitality and tourism in-
dustry in Asia with quality and sustainability, in order to enable a thorough income distribution to the com-
munity by focusing on the distinctive and graceful Thai culture, and to develop national sports to become 
one of Asia’s leading nations in sports as well as a center of sports that generates income, jobs, and sports 
excellence and develops a sustainable quality of life in society. The government has a mission to promote, 
support and develop tourism and sports with effective management in order to generate national revenue, to 
integrate and coordinate the tasks of tourism and sports which systematically link to all sectors in order to 
accomplish sustainable national economic and social development, and to enhance the regional and global 
competitiveness of the hospitality, tourism and sports industries. 

In conclusion of this part, it is clearly seen, that the governments play the most important role in hospi-
tality and tourism industry development. The government has to control development of the industry. 

Historical retrospective and the lack of a strategic plan for the development of the tourism industry in 
the country led to a decline in tourist interest in Kazakhstan and the formation of the image of an expensive 
tourist center with low quality service. 

Strengthened growing interest of Kazakhstan to foreign travel, which formed the quality base for the re-
ception of travelers and tourists from the Republic of Kazakhstan. The lack of interest on the part of foreign 
and domestic travelers largely predetermined less interest in the organization of trips of foreigners 
to Kazakhstan, as well as the lack of interest in domestic tourism on the part of travel companies. 

Foreign experience shows that the main purpose of managing customer relations in the hospitality and 
tourism industry at the present stage is to establish mutually beneficial relations between the client and the 
hotel company. The importance of such relationships is determined by the fact that to win a new customer 
for the hotel is becoming increasingly difficult. The process of studying customer needs and responding 
quickly to their changes has become the basis for achieving the high goals of many successful hotel corpora-
tions. One of the strongest trends in the development of customer relationship management is the shift of 
focus from meeting the needs of all consumers to the creation of full-fledged relationships and consumer 
networks aimed at satisfying each individual customer. This process is primarily focused on long-term mutu-
ally beneficial cooperation for both the hotel company and the client. 

The tourism and hotel industry acts as one of the regulators of employment. About 3 million jobs are 
created annually in this sphere. For example, tourism accounts for 13 % of the European Union's job market. 
The world tourism system employs more than 130 million people, according to the International labour or-
ganization (ILO), and it is about 20 times cheaper to create a single job here than in the industrial sector of 
the economy. 

Examples of developed tourist countries (Spain, Tunisia, Italy, Greece, France, Austria), where the ser-
vice sector employs includes from 20 to 50 % of the employed population and show that of the three new 
professions, as a rule (especially for young people), two may arise in the tourism sector. 

Worldwide training for tourism business is given considerable attention. Because for the tourism busi-
ness the problem of qualified personnel is very important, because in tourism the product offered to the con-
sumer is not a product, but a service. 

Ensuring the quality of tourist services is directly related to the professionalism of specialists providing 
these services, knowledge of tourist resources and their quality. This means that the knowledge and skills of 
the Manager who offers this service depends on whether the consumer will purchase it or not. 

Tourism management played a major integrative role. It is no accident the basis of professional tourist 
education are not technology, engineering, Economics, ecology, and even marketing-management as the di-
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rection in maximum extent is able to implement strategic and integrative generating function of tourism. 
Therefore, the Manager in the tourist activity should not only have knowledge about a certain tourist destina-
tion, but also be a psychologist who feels his client, have knowledge of the basics of international law and be 
ready to answer any question of the consumer. 

The world's main training centers for the tourism industry were founded in the early and mid-twentieth 
century. Most educational institutions training staff for the tourism industry in the UK — 37, Spain and Ita-
ly — 28, France — 22; on the American continent are Canada — 25, USA — 22 and Chile — 12, and in the 
Asia-Pacific region — Australia — 16, China — 6, Philippines — 5, Japan — 4. 

Travel specialists emphasize high quality educational programs in the field of tourism and hospitality 
management at Cornell University (Cornell University) in the United States, the Institute of international 
hospitality management (Institut de Management Hotelier International) in Switzerland, the Institute of tour-
ism of economic University of Vienna (Institut fur Tourismus und Frezeitwirtschaft) in Austria. 

The analysis of activity of the Kazakhstan tourist firms, hotels and restaurants shows that the level 
of personnel training and quality of services lag behind generally accepted international standards in the 
West [2]. Educational standards for the training of personnel for tourism industry are also varied considera-
bly with educational standards of Europe. Methodological aspects of education and technical equipment of 
educational institutions differ, as well as a set of professions and positions in tourism, restaurant and hotel 
business. 

On the Kazakhstani market of educational services the activity on preparation of specialists for tourism 
— a relatively new phenomenon [3]. 

A serious problem hindering the development of tourism in Kazakhstan is the inefficient system of 
training of tourist personnel. Until 1992, neither in Kazakhstan nor on the territory of all the republics that 
were previously part of the USSR, there was no experience of training specialists of tourist and hotel struc-
tures operating in the market conditions. Therefore, in the first universities of the Republic, preparing tour-
ism managers, the preparation of curricula, programs, and the organization of the entire educational process 
was carried out mainly empirically, without sufficient scientific justification. 

Now the Republic is working on training and retraining of professional personnel for the tourism indus-
try, education in the field of tourism and hotel industry is dynamically developing and improving. Of course, 
it is still too early to compare the Kazakh tourist education with the foreign one, where it has existed for 50–
80 years, but there is hope to overtake the Western countries in this indicator in about ten years. 

World experience in the development of the tourism industry shows that professional education of em-
ployees is a prerequisite for the successful operation of the enterprise. 

Every year an increasing number of specializations is in tourism and hospitality industry. Professional 
tourism education is offered mainly by higher education institutions. While in Europe, experts point out that 
tourism is one of those sectors where, under modern conditions it does not require extensive education. For 
example, in France, in just two years of training you will receive a competitive tourism education. It should 
be noted that the majority of all training takes place at the enterprise. The structure and content of curricula 
of universities that train specialists for the hospitality industry and tourism, differentiated depending on level 
of education, traditions of national education, competencies specific educational institutions. 

Distinctive features of the world system of training personnel for the hospitality industry and tour-
ism are: 

 the applied nature of the training of the bulk of experts; 
 a large number of elective courses, allowing students to expand their horizons and to master related 

(and sometimes quite remote) areas of activity; 
 a high proportion in the curricula of the various types of practices, internships and sandwich-training 

technologies (training interrupted); 
 active participation of almost all students in various forms of international exchange; 
 extremely high level of students’ assimilation of information technologies regardless of the chosen 

sphere of activity in the hospitality industry and tourism; 
 the study of at least two and often three languages. 
Naturally, the formation of specific educational programs and set of training courses is carried out in re-

sponse to the requests of the markets of the hospitality and tourism. 
When developing educational programs it is necessary to consider the main advantages of European 

models of vocational training for tourism and hospitality: 
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 most study time should be allotted to the acquisition of practical skills obtained during the practical 
training, internships in enterprises of the tourism industry and hospitality; 

 to focus on the formation of the psychology of customer service students; 
 to establish close cooperation between enterprises of the industry of tourism and hospitality and edu-

cational institutions; 
 to increase the mobility of students. 
The needs of the tourism sector in the new conditions are largely focused on the need for adequate staff-

ing of all areas of development, types and forms of tourism. The main contradiction here lies in the multidis-
ciplinary nature of tourist activity, which, on the one hand, needs personnel of various professions, special-
ties, qualifications, and on another — in fundamentally new technologies for servicing tourists, the needs of 
which arise as the development of related industries of the national economic complex and the formation of 
specialists in related professional activities. 

The rapid globalization of the world economy, the development of means of communication, increased 
migration flows helps to ensure that issues of quality and standardization of tourist services is becoming one 
of the world's major problems [4]. Taking into account the world experience of personnel training in the field 
of tourism industry and in accordance with generally accepted international standards, possibly to consider 
the introduction in Kazakhstan of such directions of training of competent professionals at the level of post-
graduate education as «Management of hospitality». 

For Kazakhstan, the problem of improving the system of training for tourism is of particular importance 
due to the fact that the development of domestic and inbound tourism requires highly qualified specialists. Rap-
idly developing tourism industry of Kazakhstan in the near future will experience a lack of trained personnel. 

As for Nur-Sultan, the development of the hotel industry is one of the most important elements of the 
hospitality industry. 

Now we can say that the hospitality of the city at the level of development ranked first in the country. 
And this fact is not accidental. Today Astana is not only the administrative, cultural and scientific center with 
a rich history, beautiful landscapes, important shopping and business center. In the city there are prerequi-
sites for the development of all types of tourism activities, and therefore, the flow of tourists of different cat-
egories will continue to grow. Therefore, the demand for the city's hotel enterprises of various types will con-
tinue to increase. 

Therefore, the annual in the city's various congresses, symposiums and festivals, business meetings re-
quire high level of construction and development of the existing hotel companies category. 

The development of trade relations requires the development of middle-class hotels and hotels located 
near shopping centers, railway stations and highways. 

For the development of tourism requires the development of hotel enterprises in peri-urban areas. 
Characteristically, the hotel enterprises of the city geographically concentrated few, in our opinion, spe-

cifically. Therefore, hotel complexes of luxury categories are mostly located either in downtown areas or in 
the suburban area. In turn, the peripheral areas with low income hotel companies [5]. 

For the solution of complex problems requires not only the construction of new facilities, but also mod-
ernization and expansion of existing hotel-type enterprises (such attempts have already been made), im-
provement of material-technical base and optimal use of tourist resources. Appropriate to a particular zoning 
in the village of Burabay according to the degree of intensity of development of hotel enterprises. 

In turn, investment on construction and modernization of hotel complexes may come from the follow-
ing sources: 

 state financing; 
 private investment; 
 foreign investments; 
 joint flow of funds from these three sources. 
Currently, the share of private capital from the total amount of funding of the hospitality industry sup-

plied very little as the risk associated with the investment of funds; due to the dynamic nature of tourist de-
mand is often different today, the low level of profitability of the hotel enterprises and also in connection 
with long payback periods, making the construction of new hotel complexes are not attractive for private 
capital. This requires a clear thought-out government program to support private capital, directed at the tour-
ism industry. The enabling environment for the infusion of private investments, in our opinion, can be sum-
marized as follows: 
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 credit policy (subsidies, loans, etc.); 
 tax policy; 
 state land policy. 
Granting to the enterprises of the tourism industry concessional loans will help to weaken the pressure 

exerted by the increased construction costs caused by inflation and rising prices for construction materials 
and equipment [6]. 

The holding of a special tax policy for enterprises in the tourism industry will be a confirmation of the 
recognition of the role of international tourism in the economic development of the city. An essential incen-
tive for private investment in areas prospective for tourism development should be a national land policy, 
which refers not only to the laws of the area allocated for construction, but also the whole corpus of legisla-
tion related to the natural resources used in tourism production process. Not to mention that some steps in 
providing a legal framework tourism are already done. Great importance when creating hotel complexes 
have played and will play overseas. 

Most important, in our opinion, is the direction of foreign investment in city areas that have less satura-
tion, hotel companies, as well as in suburban areas — for development of tourist bases and recreation areas. 

Of course, foreign investment can be successfully carried out only with the provision of the legal 
framework and government guarantees. The government, assume the task of providing such legal basis, 
thereby creating the preconditions for the effective functioning of the hospitality industry. Necessary legal 
framework involves measures such as granting legal status to private enterprises defines the right of private 
property and guarantees the observance of contracts. At the level of akimats of cities requires the adoption of 
the draft governing the relationship between the tourist enterprises, owners of recreational resources and con-
sumers. Of great importance for the development of the hotel enterprises of Kokshetau plays and improving 
the level and range of services improved quality of service. Because they often show a clear discrepancy in 
the quality of service and prices charged. It can be noted that prices for hotel rooms in the city range from ten 
dollars and above, even in hotel companies low category, which corresponds to an average of world prices, 
and the level of comfort and level of service is much lower. In hotel complexes, there is practically no sys-
tem of discounts and exemptions that, in principle, is important for attracting tourists. 

Of great importance for the development of the hotel enterprises and attract foreign tourists it has and 
is. In addition, in my opinion, a significant step by the administration of hotel enterprises of the city, and co-
operating travel agencies would be conducting familiarization tours for hotels and hotel for foreign partners. 

Justification for territorial shifts is performed based on the maximum permissible recreational load. 
Newly created enterprises must meet all the requirements and comfort, to conform to the principles of the 
planning organization of the city. 

Despite the social, cultural and economic importance of tourism for the development of Kazakhstan and 
its individual territories, this industry faces great challenges in its progressive development. 

Successful international experience of some foreign countries gives an opportunity to take a fresh look 
at the problems of domestic tourism and hospitality and offer key areas that can make Kazakhstan more suc-
cessful in this area. 

Globalization of the economy leads to the fact that currently in the hospitality and tourism industry in 
the Republic of Kazakhstan requires the creation of flexible and responsible enterprises, based on modern 
science-based development strategies and capable of reform, taking into account the positive foreign experi-
ence in order to respond to new requirements and opportunities. Modern hotel companies need to invest 
more in improving the quality of service and increasing the perceived value of customers to achieve the most 
complete customer satisfaction and build loyalty. Quality customer relationships will create positive oral ad-
vertising and increase repeat customer visits, forming a sustainable customer base and return business for 
hotel businesses. 

Using the experience of South-East Asia, it can be assumed that the creation of tourism enterprises in 
conjunction with the host territories spatially differentiated and seasonal tourism product, as well as the for-
mation of a positive, different from the other, tourist image of the territory contributes to the growth of travel 
for tourist purposes within the country. 

Taking into account the world experience, it can be argued that the achievements of the tourism and 
hospitality industry in Kazakhstan largely depend on how closely local and regional authorities, business and 
the scientific community will interact in the direction of finding ways to successfully develop the tourism 
and hospitality industry. 

Therefore, from the foregoing, it can be noted that the hotel sector is under active development and has 
broad prospects for further development. 
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Т.Н. Алексеенко, Б.К. Джазыкбаева, Ж. Хустьи 

Қазақстан Республикасында қонақжайлылық жəне туризм  
индустриясының шетелдік тəжірибесін пайдалану 

Мақала қонақжайлылық пен туризм индустриясын дамытудың шетелдік тəжірибесін жəне оны 
Қазақстанда пайдалану мүмкіндіктерін анықтауға бағытталған. «Қонақжайлылық» пен «туризм» 
ұғымдары өзара байланысты екі термин екені атап өтілді. Туристер саяхат мақсаттарына тəуелді түрлі 
тілегі мен қажеттілігі бар əлеуетті тұтынушылар болып табылады. Қонақжайлылық жəне туризм 
индустриясы, тұтас алғанда, ұлттық жəне өңірлік экономикалық дамудың негізгі қозғаушы күштерінің 
бірі ретінде қарастырылды. Мемлекет, нарық, туристер жəне жергілікті халық қонақжайлылық пен 
туризмді дамытудың негізгі қатысушылары болып табылады. Бұл субъектілер арасындағы өзара іс-
қимыл нарықтық тетіктермен бірге мемлекеттік жəне əлеуметтік институттарды да құрады. Туризм 
жəне қонақжайлылық саласындағы табыс клиенттерге жақсы қызмет көрсетуді қамтамасыз етуге 
қабілетті сапалы жұмыс күшін тəрбиелеуге байланысты. Үкімет қонақжайлылық пен туризм 
индустриясын дамытуда аса маңызды рөл атқаратыны айқын көрінеді. Үкімет саланың дамуын 
бақылауға тиіс. Қазақстандық білім беру қызметі нарығында туризм үшін мамандар даярлау бойынша 
қызмет — салыстырмалы түрде жаңа құбылыс. Қазақстандық туристік фирмалардың, қонақ үйлер мен 
мейрамханалардың қызметін талдау персоналдың дайындық деңгейі мен көрсетілетін қызметтердің 
сапасы Батыста жалпы қабылданған халықаралық стандарттардан артта қалғанын көрсетеді. Туристік 
сала үшін кадрларды даярлаудың білім беру стандарттары Еуропаның білім беру стандарттарынан 
айтарлықтай ерекшеленеді. Туризм индустриясы саласында кадрларды даярлаудың əлемдік 
тəжірибесін ескере отырып жəне жалпы қабылданған халықаралық стандарттарға сəйкес Қазақстанда 
«қонақжайлылық менеджменті» сияқты жоғары оқу орнынан кейінгі білім беру деңгейінде құзыретті 
мамандарды даярлаудың осындай бағытын енгізу туралы мəселені қарастыруға болады. Əлемдік 
тəжірибені зерделеу жəне оны Қазақстанда қолдану отандық қонақжайлылық пен туризм 
индустриясын табысты дамыту үшін маңызды болып табылады. 

Кілт сөздер: қонақжайлылық жəне туризм индустриясы, шетелдік тəжірибе, экономикалық өсу, 
туризмдегі менеджмент, туристік сала үшін кадрлар қажеттіліктерін қанағаттандыру, клиентке 
бағдарлау. 

 

Т.Н. Алексеенко, Б.К. Джазыкбаева, Ж. Хустьи 

Использование зарубежного опыта в индустрии  
гостеприимства и туризма в Республике Казахстан 

Статья направлена на выявление зарубежного опыта развития индустрии гостеприимства и туризма и 
возможностей его использования в Казахстане. Отмечено, что понятия «гостеприимство» и 
«туризм» — это два взаимосвязанных термина. Туристы являются потенциальными потребителями, 
имеющими разнообразные желания и потребности, зависящие от целей их путешествий. Индустрия 
гостеприимства и туризма в целом рассматривается как одна из ключевых движущих сил националь-
ного и регионального экономического развития. Ключевыми участниками развития гостеприимства и 
туризма являются государство, рынок, туристы и местное население. Взаимодействие между этими 
субъектами создает как государственные, так и социальные институты вместе с рыночными механиз-
мами. Успех в сфере туризма и гостеприимства также зависит от воспитания качественной рабочей 
силы, способной обеспечить отличное обслуживание клиентов. Правительство играет наиболее важ-
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ную роль в развитии индустрии гостеприимства и туризма. Оно должно контролировать развитие от-
расли. На казахстанском рынке образовательных услуг деятельность по подготовке специалистов для 
туризма — относительно новое явление. Анализ деятельности казахстанских туристических фирм, 
гостиниц и ресторанов показывает, что уровень подготовки персонала и качество предоставляемых 
услуг отстают от общепринятых международных стандартов на Западе. Образовательные стандарты 
подготовки кадров для туристической отрасли также значительно отличаются от образовательных 
стандартов Европы. Учитывая мировой опыт подготовки кадров в сфере индустрии туризма и в соот-
ветствии с общепринятыми международными стандартами, возможно рассмотреть вопрос о внедре-
нии в Казахстане такого направления подготовки компетентных специалистов на уровне послевузов-
ского образования, как «менеджмент гостеприимства». Выявлено, что изучение мирового опыта и 
применение его в Казахстане представляется важным для успешного развития отечественной индуст-
рии гостеприимства и туризма. 

Ключевые слова: индустрия гостеприимства и туризма, зарубежный опыт, экономический рост, ме-
неджмент в туризме, кадры для туристской отрасли, удовлетворение потребностей, клиентоориенти-
рованность. 
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