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Current trends in the development of business-education in Kazakhstan
(experience and challenges)

Abstract

Object: The purpose of the research is to investigate global trends in business education, analyze the development
of the business education system in the country, evaluate its current state, identification of factors that hinder the devel-
opment of the domestic business education system, identification of existing problems and disadvantages, and sugges-
tion of solutions to these problems.

Methods: system, functional and statistical analyses, complex and historical approaches for studying the develop-
ment of business education.

Results: The results revealed that the system of business education in Kazakhstan has developed and is currently
at the stage of development. In the context of a changing business environment and high competition in the domestic
market of business education for the implementation of management personnel training programs, the need to investi-
gate and take into account the needs and interests of employers, business schools, and program participants themselves
is becoming increasingly relevant. This issue is considered in the research on the example of one of the promising direc-
tion of training of professional managers of “Master of business administration” (MBA) program.

Conclusions: Based on the analysis of Kazakhstan and foreign sources, made research it is analyzed the latest de-
velopments of international business schools and the degree of their implementation in domestic practice, as well as
offered suggestions for further improvement of the business education system, increasing the contribution of profes-
sional managers to ensuring sustainable development of the country’s economy and social sphere.

Keywords: business education, MBA program, competitiveness, educational trajectories, entrepreneurial and
managerial personnel, business school, human capital, generation Y.

Introduction

The competitiveness of any country's economy depends mainly on the level of human resource devel-
opment, which is directly related to the education system. “Human capital”, which decisively determines the
economic potential of a country and, therefore, is the source of economic growth, creates education. The de-
velopment of human capital is identified as the main priority for increasing the investment attractiveness of
the region in the OECD report on the competitiveness of Central Asian economies. To solve this problem, it
is recommended to eliminate the existing gaps in the training of qualified personnel, i.e., the discrepancy be-
tween the image structure and the requirements of the modern labor market (Drakh T.P. et al., 2020).

It should be emphasized that along with high-quality technological personnel, it is necessary to train
and improve administrative and entrepreneurial personnel for the purpose of doing business. The basis for
innovative economic formation is considered to be business itself, which, in turn, is considered to be more of
a small and mediocre profitable business. In the Message of the President “Strategy Kazakhstan-2050” en-
trepreneurship is called “the driving force of the new economic policy”(Address by the President of the Re-
public of Kazakhstan, Leader of the Nation, N. Nazarbayev “Strategy Kazakhstan-2050”: new political
course of the established state”, 2012). Modern conditions of doing business put forward new requirements
for the competence of management personnel. The range of professional needs of entrepreneurs and manag-
ers in special knowledge of modern theory and practice of firm management is significantly expanding. Un-
fortunately, at the present time, the level of training and formation of entrepreneurial personnel in the state is
considered unsatisfactory. The government demands to increase the overall level of business culture of en-
trepreneurs and the formation of entrepreneurial initiative.
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The purpose of this research is to study the current state of business education in the context of increas-
ing integration and globalization of the world market. The tasks are set in the following way: to investigate
innovative global trends in the development of business education, to determine its state in the Republic of
Kazakhstan, to detect existing shortcomings and difficulties, as well as to transfer advice and instructions
according to the improvement of this segment of education.

The article substantiates the concept of the need to improve legislation in the field of business educa-
tion, the use of new approaches to the training and formation of high-quality administrative staff, as well as
the use of elements of partnership with business and the country.

The significance of this work lies in the fact that as a result of consideration of existing documents and
research, practical recommendations and proposals were developed to improve the concept of business edu-
cation, the implementation of which will mainly improve the concept of training business and administrative
personnel for the state economy.

Literature Review

Based on the analysis, the authors reviewed the work of such foreign researchers on the development of
business education as Fong C.T., Pfeffer J., Ainsworth M., Morley C., Dougherty T.W., Dreher G.F., White-
ly W., Schlegelmilch Bodo B., Thomas H. and others. The Influence of business schools on the development
of the region is considered in the works of Arbaugh J.B. (Ben), Bento R., Hwang A., Montgomery D.Ramus
C.A., Peggy K.and others. Various issues of development of business education system were considered in
the works of domestic scientists: Alimbaev A.A., Bayserkeyev O.N., Kenzheguzin M.B., Kozhakhmetov
A.B., Monobayeva A.l., Tayauova G.J., Shalbaev Sh.E. and others.

The literature review revealed that, despite the presence of scientific works of foreign and domestic au-
thors, a long history of formation and development of institute of business education in the United States and
Europe, still hasn’t formed a perfect model of business school, not solved the problems which are of concern
to the main stakeholders. The issues of development of business education requires more in-depth research,
taking into account the process of turning business education into an independent sector of educational ser-
vices, guided by market demand.

Today, the institute of business education is going through hard times. This was especially noticeable in
the period of the economic crisis. Thus, graduates of MBA programs are reproached for not being able to
foresee the crisis, i.e. the value of the institute of business education as such is questioned. In response to this
criticism, business schools are adjusting their MBA programs, focusing on teaching the basics of socially
responsible business, developing an entrepreneurial culture, and teaching risk assessment and strategies for
dealing with the consequences of the crisis.

Methods

The sphere of domestic business education from the point of view of a detailed analysis of the main
stakeholders (the state, employers, students, universities (business schools)) of this process has not yet be-
come a priority object of special large-scale research. This research can be divided into three parts: the first -
a theoretical overview of the business education system; the second - practical experience of business
schools around the world, and the third - an analysis of the development of business education and current
problems in Kazakhstan.

Analytical reports and reports of international professional organizations, state program documents of
the Republic of Kazakhstan constitute the theoretical and methodological basis of the article, they are used as
materials containing tendencies and situations related to programs of additional professional education
around the world and Kazakhstan, as well as works of scientists-economists of Kazakhstan, the CIS, near and
far abroad on the problems of business education. The methodological basis of the research was based on
system, functional and statistical analyses, as well as complex and historical approaches for investigation of
the development of business education.

The information base of the study was the data of Committee of the RK on statistics, data of interna-
tional rankings, Internet resources of domestic universities, the data periodicals. To research the impact of
business schools in the regional economy, the authors used a systematic approach.

Results
The field of business education is responsible for collecting high - quality management personnel for
business in developed countries, mainly through projects such as the MBA - Master of Business Administra-
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tion, DBA-Doctor of Business Administration, projects for the permanent creation and increase of the quali-
fication of directors.

For Kazakhstan, business education is a relatively new concept that spread in the 90s with the develop-
ment of market mechanisms in the economy of the state. In a broad sense, business education refers to “edu-
cational activities aimed at the formation and development of administrative competencies (practically sig-
nificant knowledge and professional skills) required for effective management of firms operating in market
competition” (The State Program for the Development of Education of the Republic of Kazakhstan for 2011-
2020, 2010).

International experience shows that the demand for administrative (business) education depends on the
rate of economic growth. The higher the rate of business formation, the more companies need administrative
staff. The study of the formation of business education abroad demonstrates that the methods, forms and con-
tent of business education are changing in connection with the changing economic climate. In response to
changes in the labor market, business schools are revising their own training projects, introducing the latest
training projects or topics, and integrating disciplines, making the academic process flexible and focused on
meeting the needs of the labor market (Boatman Jazmine et al., 2011).

In Kazakhstan, the business education market is currently at the stage of emergence and development.
Now it is shown by such large items as:

1) Business schools that implement projects in accordance with business Economics for postgraduate
and higher education degrees;

2) independent training centers and consulting companies that implement short-term commercial devel-
opment courses and offer consulting services;

3) training centers and corporate universities at large firms that make their own personnel in accordance
with the profile of the company;

4) consulates of Russian and other foreign business schools and training companies in the Republic of
Kazakhstan.

The main difference between business education and other sectors of the education system is considered
to be the practical focus of training courses and projects, close cooperation of business schools and training
and consulting firms with the real sector of the economy and high-class organizations of employers.
The main problem of business educational institutions in Kazakhstan is considered to be the training of high-
ly qualified professional managers, businessmen, entrepreneurs who can raise the economy of the state to the
latest high-quality level.

The domestic market is in the process of formation, business schools compete with each other, corpo-
rate universities, training and consulting companies, thereby forming the right requests for business educa-
tion. The world's top business schools competing for talented managers who want to get business education
at the world level.

Recently, domestic business schools have received public recognition and successfully operate in the
market. The development of a business education system is provided for by the growing demand for training
and staff development. Business schools are aimed at the client in their work, therefore the quality of educa-
tional services in this area is much higher compared to other branches of education. To ensure good learning,
some business schools are accredited by international accreditation agencies, such as CEEMAN, AACSB,
AMBA International. Obtaining accreditation data for business schools is considered as confirmation of the
high quality of provided services for marketing purposes within the country and in the CIS market.

In the process of international accreditation, the feedback issue is very relevant, since the business
school is evaluated on the success of graduates. However, domestic business schools are not similar in the
composition of students to the average world business school. We have many more entrepreneurs. In West-
ern schools, about 5-7% are entrepreneurs, the rest are officials and corporate managers. In Kazakhstan, in
some groups, more than 50% are entrepreneurs. For global business schools, the key indicator is the growth
of graduate wages. And the entrepreneur does not have a salary, this is not an indicator. Therefore, in the
domestic practice, we analyze how the business and influence of graduates is growing (for example, they
have received high positions in regions or national companies).

The report on positive changes in the field of training and management training of personnel in Kazakh-
stan shows that Kazakhstan has risen by 4 positions compared to last year and took the 55th place in the
ranking of countries ' competitiveness in 2019 out of 140 countries. In accordance with the report on the
world competitiveness of Kazakhstan, there is an improvement in many conditions, including the “level of

ECONOMY Series. Ne 3(99)/2020 75



A.S. Narynbayeva, T.S. Korotkova, Z. Simanaviciene

training”, according to which Kazakhstan has risen by 24 places (Detailed Report on the Competitiveness
Ranking (GCI WEF), 2019).

As in the previous year, Kazakhstan's competitive advantages remain such factors as “labor market” —
25th place (increase by 5 positions) and “business dynamics” — 35th place (increase by 2 positions). In addi-
tion, the World Bank confirms the formation of the business climate in our country, as well as the indicators
of the annual rating of the international economic company (IFC) Doing Business-2019. According to the
results of this rating, Kazakhstan has risen to 21 places-from 49th to 28th place (Doing Business, 2019).
A specific report recommends evaluating regulatory standards that promote or hinder business development
throughout the business cycle, including company formation, business conduct, foreign trade, tax payment,
and the degree of protection for traders.

Competition in the labor market forces managers with higher education to acquire continuously addi-
tional knowledge, skills and competencies. Demand for educational services generates supply, including
from business schools. The MBA program, which trains management personnel for local companies, is be-
coming increasingly popular. MBA is an academic degree that is awarded to specialists who have received
an education in the field of professional management. The MBA program allows effectively managing a
team, seeing strategic perspectives and achieving established goals.

In Kazakhstan and other CIS countries, MBA programs are included in the block of programs that are
additional to higher education (additional professional education), and in international practice are classified
as Postgraduate programs designed for managers with work experience. MBA education takes place in busi-
ness schools and, as a rule, it is as practice-oriented as possible. MBA programs are characterized by special
complexity and direct connection with business and the state. Employers and business schools are directly
involved in the training process. Listeners of MBA program deal with real-life cases (business situations in a
particular company), attend seminars of renowned teachers and successful businessmen, do project work,
take part in business simulations, trainings, etc.

For example, in Russia, according to the Russian association of business education, more than five
thousand people are currently studied in MBA programs per year. This figure has been stable for 5-6 years,
and has started to grow over the past two years. These are the most expensive and very difficult programs of
the country’s educational market. Russian business schools are mainly focused on the domestic market. This
is both a virtue and a disadvantage. Training is much cheaper than the Western one, and the cases are filled
with examples from the Russian reality. There are about 120 business schools and centers in Russia today.
Compared to five thousand in the United States - this is certainly not much. Business education in the world,
with all its flexibility, has its own strict standards and rigid value approaches. From this point of view, Amer-
ican, European, Chinese and Russian business schools teach similar products and implement similar methods
and approaches.

Innovative trends in the development of global business education can be characterized by such proper-
ties as:

— transition from standardized education to client-oriented education;

— convergence of classical full-time education and online education;

— promotion of international standards for business project accreditation;

— global use of social networks and content in web resources (computers, mobile devices);

— popularity of evening and modular teaching configurations (Jerry Wind, 2015).

The market of MBA programs in Kazakhstan consists of more than 25 players, among which 15 are
business schools of universities, 6 training and consulting companies, 2 corporate universities and 6 repre-
sentative offices of foreign business schools. Most of them are concentrated in Almaty. Every year the num-
ber of educational institutions introducing MBA programs is growing. Compared to 2012, their number has
almost quadrupled. According to the data of 2018, 3.8% of students from the postgraduate education market
as a whole studied in MBA programs in Kazakhstan. It is noteworthy that this type of education is preferred
by men. So, of the total number of students studying for MBA, 55.2% are men and 44.8% are women. Ac-
cording to the data of 2018, the state basically doesn’t finance education on the MBA, as evidenced by statis-
tics. Students who enrolled at the expense of the state educational order are only 1% of the total market of
MBA programs. At the expense of enterprises there are 8% students studied on MBA programs and 91%
students study on MBA at the expense of purchasing from their own funds(Business education. Data of the
Committee on Statistics of the Ministry of National Economy of the Republic of Kazakhstan, 2018).

Gradually, interest in business education is growing in Kazakhstan. Business schools started in a very
weak market, and very few people applied to study in good business schools. First, now their number is
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growing, as is the growing attention of national and private corporations to education. Secondly, now almost
100% of people who come to business school for MBA programs have an idea about them from graduates.
At the very beginning, it was, of course, difficult: most business schools had no accreditation, no reputation,
and no graduates who would tell about the program, its pros and cons.

Now the number of programs (EMBA, etc.) has increased, the number of graduates of MBA programs
has increased almost five times compared to 2012. The success of graduates of business schools, their de-
mand, and experienced professors came to work on MBA programs.

Foreign professors do not move to live in Kazakhstan, their base remains in England, in America, in
Europe, but they spend a lot of time in the country and, most importantly, they start writing business cases
together with domestic business schools. This is a different type of relationship: not to bring the stars of
world schools once a year, but to work with them constantly and for a long time.

Today, the country has a wide range of educational trajectories under the MBA program: Full-time
MBA - full-time attendance; Part-time MBA — evening classes or modular programs, Distance MBA (allow
students not to interrupt their business (management) activities for a long time), Mini-MBA — short-term
training, Executive MBA — modular programs for executives with extensive experience of work (that is usu-
ally about 7 years) and business owners, Executive Education— short-term intensive programs for executives,
business owners and functional managers (manager responsible for the work of one unit or industry).

The MBA and Executive MBA programs are similar in structure, but differ greatly in training method-
ology and group composition (table).

Table — Differences between MBA and EMBA

Indicators MBA EMBA
auditorium entrepreneurs, middle manager business owner, top managers of companies
middle age 30 years 39 years
e system understanding of business e strategic knowledge
learning e career growth e reload
objectives e development of leadership potential e innovation management
e understanding your life and career path o making large-scaledecisions
schedule the program is designed for 18 or 24 months the program is designed for 12 months
description between modules: homework, pre-reading, group projects

Entrepreneurs, business owners:
v" new business ideas, investment search;
v development and scaling of existing business;
v’ entering new markets.

It
Tesults Corporate manager:

v knowledge to work on more complex and interesting projects;
v’ growth on the career ladder;
v" changing the corporate sector to a career as an entrepreneur.

Note-compiled by the authors based on the research

In recent years, there has been a tendency towards highly specialized MBA programs. Although the
classical MBA program is designed to train general managers who are able to work in companies of any
business sphere (general management), in the last years MBA programs have begun to appear in various
business areas of business or professions, such as finance or marketing. Also there are many narrower spe-
cializations, such as: for example, an MBA in logistics, an MBA in the field of HR, an MBA in energy, etc.
However, in almost all such programs the first year of study consists of the general management disciplines,
specialized subject starts only in the second year.

Education combining study in Kazakhstan and then continuing to study in other countries is still inter-
esting. According to various sociological surveys, today, the following factors are most attractive in MBA
education: the school’s reputation + the availability of specialized programs + the opportunity to get a double
degree (Kazakhstani and western). Different training formats are also in demand: modular training, distance
courses, evening training, full-time training, intramural studies, weekend (3-day session: Friday, Saturday,
Sunday - 1 time per month). There is a heightened interest in EMBA due to the fact that senior executives
began to be guided by global experience in management and the latest technologies. It is important to re-
member that Kazakhstan’s MBA programs have several distinctive features: an emphasis on domestic busi-
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ness; a mostly modular or evening training format; a lower cost compared to leading foreign MBA programs
(on average, full-time MBA costs from $5000).

However, MBA and EMBA programs have a high cost, however, in the world practice for many years
there has been a system of grants for these programs. For any business school, the MBA program is the flag-
ship program, it is mainly attended by young people (30-35% owners, 65-70% corporate managers). As a
rule, grants are given by companies and entrepreneurs for their employees. In the world practice, there are
grants that cover from 20% to 100% of the cost of training. Therefore, the average competition for an MBA
program abroad is more than three people per place - this is a significant factor for business education.

In Kazakhstan, there is also such a practice, for example, in Pavlodar, LLP “Pavlodar Petrochemical
plant” issued more than 10 grants (100% of the cost of training) for training under the MBA program for
middle managers.

A reliable indicator of the level of the business school and its programs is the presence of joint MBA
with well-known European business schools with the issuance of two diplomas. This is a de facto recognition
that the quality of the programs of the domestic business school is comparable to the quality of the European
partner school. Such joint programs of Kazakhstan and foreign business schools exist today.

For example, the MBA program of the Innovation University of Eurasia (further InEU) has been operat-
ing for more than 10 years, and has more than 200 graduates. Training is conducted in the following areas:
“Corporate Management”, “Leader”. In 2015, InEU signed a cooperation agreement with the accredited in-
ternational business school “Management and Marketing universal business school”, Edinburgh, Scotland.

Two-degree studies provide the following opportunities:

— training under the MBA program of InEU together with the MMU business school - receiving two di-
plomas;

— training under the MBA program of InEU in parallel with a 1 or 2-year magistracy of InEU (in any
specialty) - receiving two / three degrees;

— training in individual modules (attendance of several trainings) under the MBA program of InEU in
parallel with a 1 or 2 year magistracy of InEU (in any specialty) - issuance of certificates for the completed
training and there is transcript recording (Narynbayeva A.S., 2019).

MBA programs are usually attended by young people around 30 years old, Executive MBA programs-
the average age is 39 years. There are shorter programs for beginners and experienced entrepreneurs.

At InEU, representatives of a large number of industries study in the MBA program, although, as in
foreign business schools, the majority are representatives of the financial sector. These features allow under-
graduates to work with classmates from different business fields, learn from each other, share experiences
and open new horizons.

MBA contributes to the systematization of practical experience and accumulated knowledge, helps to
find new opportunities to expand a business and increase company efficiency. One of the main advantages of
an MBA, in addition to knowledge and skills, is networking. Ideally, studying on the MBA program, a stu-
dent makes new business contacts that can be a catalyst for personal and career progression. Graduates get a
real opportunity to improve their career and, respectively, increase their own value in the labor market. An
important addition to learning is that students gain a full understanding of how to do business through the
study of various disciplines.

How to choose a quality product from the set on the market? As a rule, MBA is estimated by two main
indicators.

— Graduates income level. In developed countries, it is demand that determines the feasibility of invest-
ing in MBA, since the cost of a specialist in the market after obtaining a degree increases significantly.
But in our country business is not very interested in such programs. The reason is poor awareness and dissat-
isfaction with the quality level of many Kazakhstan’s MBA programs, which throw doubts on value of edu-
cation. Thus, according to the Headhunter, 33% of the polled Kazakhstan specialists are dissatisfied with the
quality of the domestic MBA and only 29% of the respondents are satisfied with it.

— International ratings and accreditation of programs, which indicate the quality of the provided ser-
vices. Factors that influence the importance of business schools in foreign business education markets:
the level of qualification is evaluated by prestigious international accreditations (the higher the status and the
more authoritative the agency that accredited the program, the higher the MBA degree holder is evaluated),
authoritative foreign ratings, and two-degree programs. There are many prestigious international accredita-
tions and ratings in the world today, but most of the Kazakhstan’s MBA programs aren’t mentioned there.
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In particular, in the international ranking Eduniversal (France), that annually assesses 1000 business schools
around the world (Shcherbakova O., 2016).

MBA is not an academic program where theory is taught, it is a program that provides practical
knowledge applicable right here and right now. MBA aren’t taught by academic teachers, traditional teach-
ing approaches aren’t used. MBA teachers are always experts with managerial experience of at least five
years, which is supported by successful projects of business coach and work experience in various fields.
The MBA uses an innovative approach to the content of the programs, to training, they are strictly focused
on increasing the competencies of managers and contain the newest approaches to management.

The main method of teaching MBA is case study, i.e. case-based learning, i.e. each module tells a prac-
tical case from real life. In this way, the teacher engages the entire group in a discussion. After all, the MBA
differs from other training in that you get 50% of the material from your classmates. All students have differ-
ent production, life experience, different type of thinking, character, they look at the problem or solution of
the problem in different ways-this enriches each other.

According to the results of the survey of the MBA Association conducted in 2016, the top 3 disciplines
that MBA graduates consider to be with the minimum and maximum demand were identified: min (Econom-
ics, Operational management, Risk management) — 30%; max (Strategic management, Finance and account-
ing, Leadership qualities) — 70%.

The task of business schools is to form the content of the MBA program, which would correspond to
modern tendencies in business and economy development; to provide the opportunity to transform the
knowledge obtained in the course of training in the program into professional skills (hard skills, soft skills,
including emotional intelligence); and to form a certain set of competencies that will help in successful busi-
ness (Peggy K., 2007; Lublin J.S., 2016).

Kazakhstan has developed the State standard of the Republic of Kazakhstan on the basics of MBA,
which includes: these are the required blocks of education - basic disciplines + scientific foundation of busi-
ness + specialization. It is the specializations that differ in each business school that attract one or other
MBA students with a focus on any specific direction.

Discussions

The goal of further development of any domestic business school is to make it a world-class school with
a good reputation. This is facilitated by the accreditation process. However, on average, it takes 15 to
25 years for a business school to become visible. Therefore, it is also necessary for domestic business
schools to participate in international competitions of MBA programs, products and cases, including joint
ones with business schools in other countries. For example, every year the British newspaper “Financial
Times” prepares a rating of MBA programs in the world. The financial Times rating of 100 leading business
schools in Europe is one of the most authoritative and popular in the business environment.

Business school is a kind of transformation center associated with the generation of new ideas, with the
growth of a new elite and with people for whom these ideas and values are very important. The scale of ideas
for people entering the MBA program changes very quickly. Students come to school with questions “what
to do with business?”, and leave with the question “what to do with yourself and the country?”. For them,
these things are connected. This is not about money, but about projects for the whole country.

Students of the MBA program become part of the community and can come to the business school
regularly to find partners and ideas, solve a problem, and this is much more important. For example, gradu-
ates of American business schools as the main result of their education point to getting into the community,
for them it is an increase in social capital.

The MBA and EMBA programs are not so much about education as about new elites, which is a plat-
form that can have a very serious impact on the situation in the country. A good education can be a giant lev-
er, a multiplier of people with new ideas. Graduates leave in a different way - with a greater focus on their
own development, on critical thinking, on the entrepreneurial spirit, on the search for opportunities. After
training, some people give up their corporate careers and go into entrepreneurship. This is also a conse-
quence of a change in mentality. Business education is also about freedom, about personal initiative, about
entrepreneurship in the broad sense of the word - not making money, but creating some new entities, new
relationships and values. This refers specifically to the change in the generational paradigm.

Graduates also become residents of the business school — this is a synergy of the school and graduates.
They do not disappear from the field of view - every year, about 70% somehow return to business school for
events, for re-training, act as mentors for students, do joint projects.

The overall concept of business education should be Lifelong learning.
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Analysts distinguish the following from the inclinations of the subsequent development of business ed-
ucation in Kazakhstan: training in basic MBA programs, and then additional education in various highly spe-
cialized short-term courses. The analysis showed that Executive MBA programs for senior executives and
company owners will be in high demand. Due to the crisis, interest in corporate education has fallen, but af-
ter it ends, a surge of interest in such training is expected. Specialists expect the emergence of new special-
ized programs dictated by the trends of the time: management in the field of nanotechnology, innovation
management, management of increased risks in investment activity, etc. After a while, the level of business
education in Kazakhstan will increase, as well as the motivation of MBA students.

A characteristic feature of modern business education is its flexibility and maximum adaptability to the
realities of the modern community and business. It tells how to deal with non-standard situations of Kazakh-
stan and Western business. In the concept of business education, projects should be regularly changed and
improved. This applies to MBA programs and any other good management programs. The ecosystem is
changing and the world is entering the digital economy. Therefore, for all management programs, and espe-
cially for MBA programs, the challenges are real and very tough. In 2020, according to statistics in Europe
and the United States, more than 53% of surveyed companies intend to hire MBA graduates to work in man-
agement, strategy and innovation, business development and consulting.

Just ten years ago, business school programs included courses such as: Managing Big Data, Digital
Marketing (using and implementing new digital technologies in marketing), blockchain or distributed tech-
nologies, artificial intelligence, agile-strategy, or the impact of neuroscience on a leader’s potential, Stress
Management (managing yourself in moments of stress, as well as the ability to effectively overcome the con-
sequences of negative situations), risk assessment, or sales effectiveness were simply not present. These
terms themselves were unknown, and are now included in all serious MBA programs (Hwang A. et al., 2011;
Schlegelmilch Bodo B., Thomas H., 2011).

In recent years, due to the active development of digital technologies and network communication tech-
nologies, as well as social networks, experts have noted the emergence of a “digital” type of thinking, which
is more typical for generation Y, which already accounts for almost a third of the world’s labor market, in
2020 it will become the dominant group, and in 2025, its share will be about 75% of the total employed pop-
ulation. Distance formats and interactive electronic programs are becoming more and more interesting.

Now there is an urgent question about online educational resources of MBA programs. Business
schools operate more on-line. At the moment, the Massive Open Online Courses segment has grown rapidly,
stabilized, and occupied a certain niche. However, the MBA program is characterized by a mixed approach:
if the student wants to get only knowledge, then they can choose courses from the world's best schools on-
line, but if they want to be inspired, find new ideas, get into a certain environment - then they can choose an
off-line platform.

Representatives of domestic business schools also believe that a clean online format is the most favora-
ble for short-term professional development and retraining programs, and MBA training-face-to-face com-
munication with a business coach, group classes, discussion of complex issues and practical tasks, teamwork,
case solving (“translated learning”), as well as mandatory interaction with other program participants (net-
working) (Home N., Strauss W., 2018; Simons J., 2016).

Therefore, interest to mixed MBA programs (Blended learning), combining the best of traditional (Full-
time and Part-time MBA) and online education (Distance MBA), will allow MBA programs to become per-
sonalized and more flexible in modern realities.

Nothing stands still; everything is in constant development and movement, including business. Anyone
who moves along with these business processes can quickly understand what is happening and not only cor-
rectly apply this or that business matrix, but also create a new — its own. And, perhaps, this is one of the main
goals of modern business education in Kazakhstan.

Conclusion

Thus, the analysis showed that along with positive trends in the system of domestic business education,
there are problems that hinder its development, the most important of them are the following:

— the selection of students. People who do not have sufficient managerial experience are often accepted
for MBA programs. When applying to a Western educational institution, the applicant's serious intentions
must be supported by recommendations, essays, as well as several exams, but in Kazakhstan, the situation
with competitive selection is quite different. Only in a few leading Russian business schools, this selection
procedure is similar to established international standards;
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—in Kazakhstan, the MBA is still at the level of advanced training courses for middle managers. Of
course, there are exceptions, but they still have little effect on the overall trend;

— the quality of domestic business education, including MBAs, varies greatly by school;

— the domestic MBA lacks a practical component. If the Western business education actually trains the
Manager to solve standard management tasks, the Kazakh one only systematizes the existing practical expe-
rience and gives knowledge of the theory. Business school programs are not widely used cases of Kazakh-
stani companies (in recent years, this problem is being worked on, for example, the Association “Bolashak”
published the first collection of Kazakhstan cases), as well as a small percentage of teachers-practitioners-on
average 1: 10;

—uneven offers and services in the field of postgraduate business education in the regions of Kazakh-
stan;

— low level of state support for interaction between education and business;

— lack of mechanisms for motivating employers in cooperation with universities, business schools to
develop professional competencies and learning outcomes; lack of mechanisms for forecasting demand for
new professions, new competencies;

— Kazakhstan's business schools are not sufficiently integrated into the international educational space.
Not all business schools have international accreditation;

— lack of serious research in the field of management/business education.

A big problem is the insufficient number of trained practical teachers. In business schools that work
at universities, you can meet purely university teachers who don’t moderate business discussions, but
give lectures as students of the university. The reason for this phenomenon is usually a small school budget.
This is significantly cheaper than inviting specialists from business, but it affects the quality, because only
those who are engaged in it themselves can teach business, and not theorists with dissertations. However,
if the teacher, is able to raise students for brainstorming, will give practical knowledge that they will imme-
diately transfer to the business, this allows students to make a career leap and raise the profitability of their
company.

Another serious disadvantage of Kazakhstani business schools is low admission requirements for in-
coming students (there are no entrance exams, which are practiced by western business schools, for example
GMAT). Such approach contributes to the low quality of education and the diverse contingent on programs.
In some business schools, you can get on the MBA program immediately after graduation of the university,
resulting in an average age of students at 23-25 years.

A separate issue deserves the inadequate quality of many curricula and programs of business schools,
the lack of emphasis on learning outcomes and management competencies of graduates. As is known, the
MBA programs in Kazakhstan for a long time didn’t have official status. State standards appeared only in
2006, which negatively affected the quality of domestic business education. At the same time, there is an
important tendency that will manifest itself increasingly in the next few years: the rejection of a state-
recognized diploma in higher and postgraduate education. It should be noted that in Russia the issuance of
state MBA diplomas was terminated in 2012. Masters of Business Administration receive a university degree
- and this is a practice applied all over the world.

The results of the research conducted by the authors showed that the relationship of business schools
with real business is fragmented, there is no system in working together, which leads to a gap between the
level of training of students and the requirements of the labor market. The results of a survey of employers
(members Of the Association of business women of Kazakhstan, managers of more than 30 companies locat-
ed in the Pavlodar region), showed that, in General, employers are aware of the importance and need for
close cooperation with business schools, as they are interested in quality training of specialists that meet
modern market requirements. However, the main reason for the existing gap, the majority of respondents
identified the lack of a mechanism for relationships and social partnership in order to provide both material
and non-material motivation for all interested parties in joint cooperation.

In addition, the territorial plan focuses on uneven offers and services, 80% of business schools and edu-
cational and consulting firms in Almaty and Nur-Sultan. There are representative offices of business schools,
such as the Almau center of education, KazEU. Also, the InEU training center in Pavlodar.

Almaty is distinguished by a high level of education in the areas of consulting and management in the
field of science, as well as training in Western business schools. In a number of domestic business schools, a
foreign diploma is also given (for example, in business schools there is a possibility to get diplomas from
American, French, German, English business schools, but there is a nuance - only through joint pro-
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grams). Many potential students are deterred by the high cost of education, which, on the other hand, doesn’t
allow them to properly finance the activity of the schools themselves. All of the above problems significantly
hinder and interrupt the development of the business education system (Monobayeva A.lL., 2014).

In order to eliminate existing shortcomings and solve problems, we offer the following ways to solve
the problems of business education development in Kazakhstan:

— The Ministry of education and science to implement a system of planning and modeling of market
demand for professional personnel; to create effective mechanisms and permanent partnership procedures
(state-business school (University)). Joint Work between universities, business schools, business and the
country should be aimed primarily at such trends as: providing financial and economic support to higher ed-
ucation institutions, forming business incubators and resource centers, participation of the business sector in
the process of creating an order for educational services, including targeted training of experts, a system of
additional educational services, corporate MBA programs, advanced training courses.;

— change the entry conditions for the MBA program;

— for employers: participate in managing the content of the educational process through assistance in
the Board of Trustees of business schools, research strategies, training projects and programs; participate in
teaching in MBA programs, but also in the development and implementation of continuing education pro-
grams for business coaches;

— for business schools: regularly refresh the essence of business educational projects and adapt them to
regularly changing circumstances in the labor market.

Implementation of these issues will provide the main conditions for the promotion of Kazakhstan's
business education and its integration into the global educational space.

Therefore, the system of professional business education in Kazakhstan has both positive trends and dif-
ficulties. In order to solve the existing problems, all funds should be attracted, including municipal authori-
ties, since the quality of business education ultimately determines the competitiveness of the state's economy;
further economic growth is not feasible without well-trained and educated managers. The concept of busi-
ness education is intended to play a major role in the creation and formation of labor resources, to become
the basis for innovative transformations of society. The level of human capital in the country, and hence the
competitiveness of the economy, will depend on the development of this area.
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Ka3zakcTranaarbl 0u3Hec-0ij1iM 0epy JaMyBbIHBIH
Ka3ipri TeHeHIUsiIaphI (TIKIpHOe XKIHE MIcesesIep)

AHnoamna

Magcamul: 3epTTeyIiH MaKcaThl OM3Hec-0UTiM OepyIeri aleMIiK TPEeHATEP/Il 3epaeiey, eeri OusHec-ou1im oepy
KYHECIHIH JaMyblH Taijay, OHbIH Ka3ipri jkail-kyiiH Oaranay, oTaHAblK Ou3Hec-OiniM Oepy >KyHeciHiH AaMybIH
TEXXEHTIH (axTopiapasl aHbIKTay, Oap Maceseaep MEH KEeMIIUIIKTepAl aHBIKTay, OChl MaceleNiepAl HIeNly >KOJAapblH
YCBIHY OOJBIT TaOBLIAIEL.

O0ici: xyHemnik, (YHKIMOHAIIB! J)KOHE CTATHCTHKAIBIK Tajaay, Ou3Hec-OUTIMHIH JaMyblH 3€pPTTEYAiH KeUleHAl
JKOHE TAPUXH TICULAEP KOIJaHBUIFaH.

Kopwvimeinowvr: 3eprrey HoTmxenepi KazakcTaHHBIH Om3Hec-OimiM Oepy Kyieci KalubITacKaH >KOHE Kasipri
YaKBITTa JKOHE JIJaMy CaTBICHIHJIA TYPFaHbIH aHBIKTa bl backapymibl Kagpinapasl aspiay GarnapiamanapblH iCKe achIpy
YIIiH OTaH[BIK OM3Hec-OuTiM Oepy HapbIFbIHIAFbl ©3repMelti OM3HeC-0pTa JKOHE JKOFapbl 0OCEKENEeCTIK JKarJalbIHIa
KYMbIC OepylIiiep/iiH, OM3HeC-MeKTEeNTePIiH KoHe OarapiiaMara KaThICylIbUIAPBIH ©3/ePiHIH KaXeTTUIIKTepl MeH
MYZIIENEpiH 3epesiey KoHE ecelKe aly KaKETTUIrl YJIKeH e3ekTilikke me Oomamel. Kymbicta ockl Macene «Ickep
okimuritik medepi» (IOI) OarnapiamackiHbIH KaCiOW MEHEIDKEpIIepiH AaspiayAblH MepPCHeKTUBAIBIK OaFbITTapbIHBIH
0ipi MBICAJIBIH/IA KAPACThIPbLIFaH.

Tyorcoippimoama: ABTOpIAp KOCIIKEPIIIK kKoHE OacCKapyIlibl Kaapiap/ sl KaJbIITACThIPYIaFbl )KOHE JTaMBITYIAFbI
OM3HEeC-MEeKTENTep/IiH MaHBI3bl PeIli Typasibl KOPBITBIHABI jkacaipl. KasakcTaHIbIK JKoHE HIETENAIK AepeKKe3aep.Ii
TaJlAay, JKYPri3UIreH 3epTTey HerisiHie XalblKapajblK OW3HEC-MEKTENTEpAiH COHFBI d3ipieMenepi >KOHE OJapIibl
OTaHJBIK TKIpUOEre €Hrizy Iopekeci TalgaHIpl, COHJal-akK Om3Hec-OLTIM Oepy KyieciH omaH opi >KeTuLmipy, en
SKOHOMHKACHI MEH JJIEYMETTIK CaJaHbIH TYPaKTHl JaMybIH KAaMTaMachl3 eTyAe KOCiON JKeTeKIIIepAiH YIeCiH apTThIPY
JKOHIH/IE YCHIHBICTAp Oepiii.

Kinm ce30ep: OuzHec-Oimim, MBA Oarmapmamacel, Oocekere KaOUTeTTUTik, OLTiM Oepy TpaeKTOpHSIApHL,
KOCIIKEPIIiK XKoHEe 6acKapy Kaapiapsl, OM3Hec MeKTeOi, afaMu KarmuTail, yprak Y.

A.C. Hapsin6aeBa, T.C. Koporkona, K. CumanaBuuyeHe

CoBpeMeHHbIE TEHICHUMH Pa3BUTHA Ou3Hec-o0pa3sosanus B Kazaxcrane
(onbIT U MPOOIEMBI)

Annomauusn

L]enw: lenpio uccineqoBaHus ABUIOCH U3yYE€HHE MHPOBBIX TPEHIOB B OM3HEC-00pa30BaHUM, aHAIH3 MOABICHUS H
Pa3BUTHS CHCTEMBI OM3HEC-00pa30BaHUs B CTPaHE, OLEHKA €€ COBPEMEHHOT'O COCTOSHUS, aHAIH3 OCHOBHBIX CyOBEKTOB
Ou3Hec-00pa3oBaHuMs, BRISIBICHUE (PAaKTOPOB, CCPKUBAIOIIUX PA3BUTHE OTCUCCTBCHHOM CUCTEMbI OM3HEC-00pa30BaHMS,
OTpeIeIICHUEe UMEIOIIUXCSI TPOOJIEM U HETOCTATKOB, IPEJIOKEHHE IyTeH PEIICHHS JaHHBIX MPOOJIEM.

Memooul:CUCTEMHBIH, (YHKIIMOHATBHBIA W CTATUCTUYCCKHUIA aHATU3bI, KOMILICKCHBIH U UCTOPUYCCKHUN TIOJXOIbI
JUTS U3yYeHUSI Pa3BUTHS OM3HEC-00pa30BaHUS.

Peszynomamor: Pe3ynbraTsl UCCIIeIOBaHMS BBIIBUIIM, YTO CHCTeMa OM3Hec-00pa3oBaHus Ka3axcraHa cioxuiach u
B HACTOAIIECE BpEeMs HAXOIUTCS HA CTAJWU CTAHOBJICHHUS U Pa3BUTHA.B yCIOBHSIX MeHSIOmIEHCS OU3HEC-Cpebl i BBICO-
KOH KOHKYpPEHIIMH Ha OT€YECTBEHHOM PBIHKE OM3HEeCc-00pa30BaHUs AJIsl Peaji3aluy IPOrpaMM ITOATOTOBKH YIIPABIICH-
YEeCKHX KaJIpoB B OM3HEC-IIKONAaX BCE OONBIIYIO aKTyallbHOCTh MpHOOpeTaeT HEOOXOOUMOCTh M3YUYCHHS W y4eTa Io-
TpeGHOCTEeH u MHTepecoB paboTomareneif, OM3HEC-IIKOJ U CaMHUX YYaCTHHKOB IporpamMm. B paboTe maHHBIN Bompoc
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paccMOTpeH Ha MPUMEPE OJIHOTO M3 MEPCIEKTUBHBIX HATPABICHUH MOrOTOBKH MPO(ECCHOHATBHBIX MEHE/KEPOB MPO-
rpaMMbl «MacTep AeI0BOro aqMuHUCTpupoBanus» (MBA).

Bbi600v1: ABTOpaME cJiefiaH BbIBOJI O Ba)KHOM POJIM OM3HEC-IIKOJ B ()OPMUPOBAHUM U PA3BUTHU MPEANIPUHUMA-
TENILCKUX W yNpPaBJIeHYECKUX KaJpoB. Ha ocHOBe aHanmm3a Ka3axCTaHCKUX M 3apyOeKHBIX HCTOYHUKOB MPOAHATN3UPO-
BaHBbI IIOCJICIHUEC pa3pa60T1<1/1 MCKIAYHApPOAHBIX 6I/I3HCC-LLIKOJ'I " CTCIICHb UX BHCAPCHUA B OTCYECTBCHHYIO ITPAKTUKY, a
TaKXKe JaHbl MPEUIOKEHUS 10 JaTbHEHIIIEMY COBEPIICHCTBOBAHHUIO CHCTEMbI OM3HEC-00pa30BaHMUs, YBEIHUCHHIO BKJIa-
Jla BBICOKOKBATH(UIIMPOBAHHBIX MPOPECCHOHATIBHBIX PYKOBOAMTENEH B OOecIeYeHHe yCTOWYNBOTO Pa3BUTHS SKOHO-
MUKHU CTPAHBI H CONUAITEHON CHEPHI.

Knrouesvle cnosa:6vznec-odpaszoBanue, nporpamma MBA, KOHKypeHTOCHIOCOOHOCTh, 00pa3oBaTeIbHbIE TPACK-
TOPHH, MTPEANPUHIMATEILCKHE U YIIPABIEHUECKHE Kalpbl, ON3HEC-1IIKOJIa, YEIOBEYECKUI KaluTall, oKoieHne Y.
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