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Development of academic entrepreneurship in an innovative economy: factors and motivation
Abstract

Object: Study of issues of entrepreneurial activity motivation among university scientists and identification of fac-
tors influencing academic entrepreneurship.

Methods: The study uses the methods of system analysis, comparative analysis, grouping method, content analy-
sis, analysis of literature.

Findings: The article considers the main factors that influence university scientists when they make a decision on
academic entrepreneurship. The types of activities that can be attributed to academic entrepreneurship are identified: the
implementation of funded projects, the foundation of start-ups, licensing, etc. An analysis of the studies conducted in
the field of motivation of academic entrepreneurs made it possible to identify groups of main factors, as well as the
strength of their influence on the motivation of scientists. Among the personal motives most often in Western research
scientists highlight the desire to continue research, create innovative products, scientific interest in their field of study.

Conclusions: The creation of an innovative infrastructure and legislation in the field of intellectual property pro-
tection and technology transfer largely determines the possibilities for the development of academic entrepreneurship in
the country. Scientists involved in the commercialization of scientific developments become an example (mentor) for
younger colleagues, which makes it possible to involve young, qualified specialists in academic entrepreneurship. The
presence of professional connections and the opportunity to communicate with business representatives greatly facili-
tates the receipt of funding for the implementation of results, makes small innovative enterprises more successful in the
market. Despite the small percentage of academic entrepreneurs in universities, most scientists maintain contacts with
the business community, which, under favorable conditions, can develop into entrepreneurial activity.

Keywords: academic entrepreneurship, university, commercialization, technology transfer, motivation.

Introduction

Today universities are actively involved in the innovation processes of the region not only by training
personnel for the innovation economy, but also by introducing their own research and development at indus-
trial enterprises. The transfer of technologies by the university for further implementation becomes possible
due to the development of academic entrepreneurship.

Academic entrepreneurship has been developing in the United States since the 1970s, when public fund-
ing for scientific research began to decline, and venture capital infrastructure was actively developed. Entre-
preneurial activities of university staff made it possible to attract private funding, the most promising stu-
dents, as well as to introduce technical developments. The further development of academic entrepreneurship
was facilitated by the adoption of the Bayh-Dole Act in 1980, which secured intellectual property rights for
scientists and contributed to the accelerated receipt of patents. Commercialization offices at universities be-
came widespread, which contributed to the transfer of technologies to industry.

In mother conditions the importance of developing entrepreneurship in a university is because academic
entrepreneurs:

- influence the economic development of the region through the introduction of their own develop-
ments;
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- produce new (innovative) products;

- support university research by attracting inventors, private funding;

- contribute to the training of students, increasing their competencies in the field of entrepreneurship and
technology (Gianiodis, Meek, 2020; Anjum et al., 2021).

At the same time, various studies (Rippa, Secundo, 2019; Pugh et al., 2021) show that in foreign coun-
tries, no more than 17% of all university teachers are involved in academic entrepreneurship, and in most
cases, entrepreneurial activity is not related to the direction of scientific research.

Thus, it is relevant to study the factors that influence scientists when they decide to start an entrepre-
neurial activity based on the results of their scientific research, as well as the creation of spin-off companies.

Literature Review

In the modern literature on the innovative development of the economy, much attention is paid to uni-
versities as sources of new innovative ideas and engines of economic growth (Feola et al., 2021). Changes in
the US legislation in the 80-90s of the twentieth century, affecting the issues of technology transfer, contrib-
uted to the growth of entrepreneurial activity of universities and, accordingly, scientists working in them.
The concept of “entrepreneurial university” was developed in the mid-90s in the works of the American sci-
entist B.R. Clark. The essence of the entrepreneurial university concept was that the university not only real-
izes its socially significant function, but also meets the needs of the government and business. This soon con-
tributed to the fact that the university began to be seen not only as an element of interaction with other partic-
ipants, but as the core of the attraction of innovative activity.

This understanding of the role of the university was based on the ideas of American scientists Etzkowitz
& Leydesdorff, who studied the possibilities of universities to introduce their developments into industry.
Through adding a third element — universities — to the traditional government-business model, something
new, interesting and creative was obtained (Sitenko, Holienka, 2022). The three-element structure opens up
much more opportunities for all participants in the innovation process than the two-element structure does,
and this was proved by them in their research.

The development of the Triple Helix concept has contributed to a better understanding of the relation-
ship that can arise between a university and business in technology transfer (Cai, Etzkowitz, 2020; Etzkowitz
et al., 2022; Leydesdorff, Smith, 2022).

Another conception, “engaged university”, appeared in the literature several years later and was strong-
ly focused on the regional role of university. According to the concept, engaged institution “is committed to
direct interaction with external constituencies and communities through the mutually-beneficial exchange,
exploration, and application of knowledge, expertise, resources, and information” (Holland, Malone, 2019).
But the difference of this conception from Triple Helix was in adaptive responses of university which in-
cludes regional emphasis in its traditional functions — teaching and research. In further works university re-
ceived broader functions — societal transformer and co-creator (Klofsten et al., 2019; Pugh et al., 2021).

Methods

During the study, methods of system analysis, comparative analysis, grouping method, content analysis
were used. The methodology of the Triple Helix theory, developed by Western scientists at the beginning of
the 21st century, is used, the essence of which is the need for innovative interaction between the three driv-
ing forces of the modern economy — the university community, industrial enterprises and public authorities.
To analyze the literature on the motivation of academic entrepreneurship, articles were selected for the peri-
od from 2006 to 2019, which considered modern problems of motivating academic entrepreneurs. The full-
text scientific database ScienceDirect, which includes high-ranking (peer-reviewed) journals, was used as
sources for articles.

Results

The concept of academic entrepreneurship arose with the emergence of a demand for a new role and
mission of the university in society, the so-called “third mission” (Compagnucci, Spigarelli, 2020; Nico-
tra et al., 2021). In the context of globalization, universities play an ever-increasing role in the economic life
of the region, they become conductors in the introduction of new ideas and technologies into production.
Along with research and teaching, the university becomes an “entrepreneurial university”, which allows the
development of new sources of funding from technology transfer and the commercialization of innovations.
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The concept of academic entrepreneurship includes part of the functions of a university teacher and an
entrepreneur who promotes his/her ideas to the market. Performing the functions of an entrepreneur, the
teacher becomes an intermediary between the university and the socio-economic environment of the region.

Currently, the forms of academic entrepreneurship are different. These include activities from traditional
ones like consultations and training till innovative ones — creation of startups (Table 1).

Table 1. Activities related to academic entrepreneurship

Activity Description

Execution of funded projects |Obtaining funding for major projects through public funding or industry sources

Contract research Research projects in cooperation with third-party organizations

Consultations Expert opinion or knowledge to solve a specific problem

Patents/Licenses Conclusion of license agreements with the business sector for the production of innova-
tive products (services)

Startups Creation of new innovative companies or organizations to implement the results of uni-
versity R&D (research and developments)

Training Short courses for specialists of third-party organizations

Sales Marketing of innovative products developed at the university

Tests/Laboratory Analyzes Providing the possibility of using laboratory equipment for external users

Note - compiled by the authors based on Teixeira, Nogueira, 2018; Teixeira, Ferreira, 2019.

While studying the factors influencing the opportunities for the formation of entrepreneurial skills
among university staff, scientists offer various factors for research, which can be divided into certain groups.
So, Babak et al. (2019) distinguish 4 groups of factors:

- personal motives;

- motives associated with the availability of various resources for the scientist to create a business;

- motives related to state support for technology transfer;

- motives associated with the professional and social environment.

1. Personal motives. Motives related to the personal expectations and goals of the researcher in the
commercialization of their own development. These include such motives as increasing the income of a sci-
entist, developing and deepening scientific knowledge, and recognition from the scientific community.

The study by Grudzinsky, Petrova (2012) researched the influence of 12 factors on the decision of the
teaching staff of the university (Russia Federation) to engage in entrepreneurial activities in the field of their
scientific interests. The leading trio of motivation factors were a) the need for high earnings, material re-
wards and material benefits, b) the need for initially interesting and useful work for society, and c¢) the need
for recognition of merit and the acquisition of social significance. The three least significant motivators were
the need for social contact, stable long-term relationships, the need for influence, and the need to control oth-
ers. Thus, the study not only revealed the factors most influencing teaching staff, but also showed the priority
of personal motives over other factors.

The research by Teixeira, Nogueira (2018) examined the influence of a scientist's personal characteris-
tics, such as age, gender, and career position, on entrepreneurial readiness. The researchers considered 2 hy-
potheses previously encountered in the literature:

- the older the scientist, the more likely he/she is an entrepreneur;

- women are less entrepreneurial because they have less access to resources early in their careers.

However, based on the data set under consideration, it is not possible to draw a relevant conclusion that
there is a relationship between these variables and academic entrepreneurship. As for the career position, this
variable only affected the number of patents received: the higher the position or title of a scientist, the more
patents he registered. However, this variable did not affect other aspects of academic entrepreneurship.

2. Motives associated with the availability of various resources for a scientist to create a business. With
the resources necessary to create and develop a company, a scientist is most likely to decide about entrepre-
neurial activity. Such resources include knowledge and scientific results in a certain area, financial resources,
social capital, rights to registered intellectual property objects.

Stuart, Ding (2006) in the research on the factors influencing moving of scientist into commercial sci-
ence (academic entrepreneurship) studied the influence of such a factor as the creation of an innovation in-
frastructure at the university, namely, a technology transfer office. The study found that this variable has a
positive impact on the decision of scientists to engage in academic entrepreneurship. It also confirmed the
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hypothesis that scientists are more likely to move to entrepreneurship when they work in institutions with
other scientists who are already engaged in the commercialization of projects.

To determine the influence of famous scientists on their colleagues, the authors used such an indicator
as reputation (expressed in the number of citations). As a result, a positive correlation was found between the
citation rates of those scientists who are already engaged in entrepreneurial activities and the likelihood that
lesser-known scientists from the same institution will also implement commercial projects.

3. Motives related to state support for technology transfer. This group includes factors related to the
adoption of laws regulating the commercialization of scientific research and creating conditions for academic
entrepreneurship.

Today, the state has developed legislative measures to support scientists in the commercialization of re-
search and development. Kazakhstan adopted the Law of the Republic of Kazakhstan “On state support of
industrial and innovative activity” dated January 9, 2012. For the first time, the concept of commercializa-
tion, including the commercialization of innovative technologies, was defined in the legislation. Currently,
intellectual property rights obtained by researchers or research organizations for the R&D financed from the
state budget belong to scientific organizations, unless otherwise provided by an agreement between them and
the author (authors) of intellectual property. The similar legislation was adopted in the United States in the
early 80s. (Stevenson-Wydler Technology Innovation Act) and contributed to the growth of research and, in
general, innovative activity in the country.

Economic systems and the legislation developed within them can have a serious impact on the devel-
opment of academic entrepreneurship, as shown by Audretsch et al. (2015). The authors consider the role of
the university in various models of economic systems: 1) the Anglo-Saxon system based on market mecha-
nisms, 2) the centralized and regulated system in most Asian countries, 3) the European democratic model.
The authors note that academic entrepreneurship was most developed in the Anglo-Saxon system, which was
able to create favorable conditions for the commercialization of university research. This is confirmed by the
high rankings of US and UK universities. Asian countries are in second place in terms of the development of
academic entrepreneurship, while the European model is still the least competitive. Thus, existing laws and
the degree of state support for academic entrepreneurship have a great influence on the commercialization of
scientific research. In the context of globalization, it becomes important that the system of protection of in-
tellectual rights, technology transfer can stimulate innovative development and cooperation.

4. Motives related to the professional and social environment. Professional ties can positively influence
the decision of creating and developing a company, attracting innovative staff and obtaining financial re-
sources.

Discussions

The influence of personal and professional connections of university scientists on the possibility of en-
gaging in academic entrepreneurship was considered in the study by Fernandez-Perez V. et al. (2015). The
study showed that, according to scientists, social ties increase mutual understanding between scientists, as
well as increase the ability to use the accumulated scientific results in entrepreneurial activities. Professional
connections allow you to find new business opportunities and organize your own enterprise. At the same
time, the role of institutions is to maintain the social interaction of scientists, creating a favorable environ-
ment for stimulating cooperation (Table 2).

Table 2. Summary of research on the factors of academic entrepreneurship

Authors Research method Research questions Results
Grudzinsky  &|Questionnaire, 485 scien-|The influence of factors on{For both profiles, the leading factors of
Petrova (2012) (tific and pedagogical staff|the motivation for academic|labor motivation are:
of the Lobachevsky Uni-|entrepreneurship of the uni-|- the need for high earnings, material re-
versity (Russian Federa-|versity staff, depending on|wards

tion) the profile (natural science or|- the need for initially interesting, grateful
socio-economic and humani-|and useful for society work;
tarian) - the need for recognition of merits and
positive feedback (reviews)
Teixeira &|Questionnaire, 247 uni-|To identify determinants of|{The number of established contacts with
Nogueira (2018) |versity researchers in Por-|academic entrepreneurship of|industry acts as a key determinant of aca-
tugal scientists in the field of life|demic entrepreneurship
sciences

Cepusi «9koHomumkay. Ne 3(111)/2023 107



D.A. Sitenko, M. Holienka et al

Stuart & Ding
(2006)

Case-cohort study of bio-
tech entrepreneurs, PhD
scientists; publication
analysis (USA)

Identification of social and
structural factors that con-
tribute to the transformation
of scientists into entrepre-
neurs.

Academic entrepreneurship is more devel-
oped in elite universities (the first 20 uni-
versities in the country). The leading fac-
tors in the development of academic entre-
preneurship among teaching staff are the
availability of a specialized infrastructure
at the university (commercialization of-
fice), the number of colleagues involved in
commercialization, and cooperation with
researchers in industry.

Audretsch et al.
(2015)

Publication analysis

Analysis of the influence of
three models of political and
economic systems on the
development of academic
entrepreneurship

Academic entrepreneurship is most devel-
oped in the United States and Great Brit-
ain, where legal and organizational condi-
tions for technology transfer have been
created. The development of academic
entrepreneurship in Asia is in the second
place. In the final positions are European
countries that can use the experience of
advanced countries to increase efficiency
in the field of technology transfer.

Fernandez-Perez
V. etal. (2015)

Questionnaire, 630
Spanish university
researchers

Influence of personal and
professional

connections of scientists to
engage in entrepreneurial
activities in the academic
environment

Social connections promote entrepreneur-
ship in academia, improve attitudes toward
new business ventures, and increase trans-
fer opportunities.

Personal and professional connections are
important to start an academic entrepre-
neurship. More experienced colleagues can
be motivators for young specialists.

Note - compiled by the authors

Exploring the convergence of boundaries between academia and entrepreneurship, Lam (2010) identi-
fied several types of scientists in relation to academic entrepreneurship. The first type is “traditionalists”, i.e.
scientists who believe that science and industry should be considered separately. Such scientists strive for a
career only in an academic environment, do not approve of academic entrepreneurship. In the study, such
scientists accounted for 17% (Table 3).

Scientists of the fourth type believe in the transparency of the boundaries between science and industry,
that cooperation between these two areas can lead to positive effects for all parties involved. Such scientists
according to the study amounted to 11%, most of them are engaged in the commercialization of technolo-
gies, the management of spin-off companies (Audretsch & Belitski, 2019). Scientists believe in the practical
application of their own scientific developments, positively evaluate commercial activities.

Table 3. Types of scientists depending on the attitude towards academic entrepreneurship

as, but understands the
importance of cooperation

sional involvement
in commercial ac-
tivity.

Type Perceptions about academ- Ways to interact Main motivating fac- | Attitudes towards
ia-industry interaction with the business tors academic entre-
sector preneurship
Traditional Clearly distinguishes be- Infrequent contacts | Mainly to obtain fund- | Resistance
tween academia and indus- ing for own research Attack on aca-
try, builds a career only in demic spirit and
a university environment. autonomy
Traditional Considers science and in- Mostly collabora- Funding research is Considered unde-
Hybrid dustry to be different are- tive ties with occa- | important sirable but inevi-

table

Entrepreneurial
hybrid

Believes in cooperation
between science and busi-
ness, but recognizes the
need to maintain bounda-
ries

Participation on
regular base in var-
ious joint and
commercial activi-
ties

Funding of research is
important, but its fur-
ther application is
demanded too

Partial acceptance
and participation
in technology
transfer processes
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Entrepreneurial

Believes in the fundamen-
tal importance of collabo-

ration between science and
business

Ongoing participa-
tion in a range of
collaborative and
commercial activi-
ties

Strong university-
industry linkages

Application of re-
search is most im-
portant, funding for
research sharing and
networking is also
important

Full acceptance of
commercializa-
tion processes,
collaboration with
firms built into
academic activi-
ties

Note - adopted by authors from Lam (2010)

Thus, the extreme types Traditional and Entrepreneurial make up a minority of the studied population of
researchers. Most researchers are located between these two poles. These scientists to some extent share the
conviction in the importance and benefits of scientific and industrial cooperation with business, while they
adhere to basic scientific values and aim at a career in the academic environment.

Since academic entrepreneurship develops unevenly depending on the areas of research, the authors
have identified the number of different types of entrepreneurial activity in various fields of science. Tradi-
tionalist types of scientists (I and Il) are more present in the physical sciences (55%) than in applied disci-
plines such as engineering and computer science (38%). This is explained by the fact that the applied nature
of research makes it easier to bring scientific development to practical application. Entrepreneurial types (111
and 1V) are more represented in engineering and information sciences (62%) than in natural sciences (45%).
In general, applied IT solutions have the shortest path from development to implementation.

Conclusions

Academic entrepreneurship is increasingly developing in universities worldwide, with the greatest de-
velopment now in the US and the UK. Within the framework of academic entrepreneurship, a university sci-
entist can implement the results of his scientific activity at industrial enterprises or create his own enterprise.
Thus, it becomes an intermediary between the university and the socio-economic environment of the region.

Even though the boundaries between academia and entrepreneurship have begun to blur, not all scien-
tists are ready for entrepreneurial activity. As an analysis of studies in the field of academic entrepreneurship
has shown, only 11 to 17% of researchers understand the importance of entrepreneurship for transferring
their scientific developments to production and have entrepreneurial experience. The rest of the scientists are
at various stages of their attitude towards academic entrepreneurship: from complete resistance to partial par-
ticipation in joint projects with the business sector.

An analysis of the studies of scientists from various countries made it possible to identify the following
patterns in the motivations of scientists to engage in academic entrepreneurship. The hypothesis that scien-
tists seek more additional income has not been confirmed in Western studies, and may be relevant for coun-
tries with low incomes of scientists. Factors such as age and gender do not have much influence on academic
entrepreneurship. The age of a scientist is decisive in such indicators as the number of published works, re-
ceived patents, which can only indirectly affect his motivation for doing business. The most important per-
sonal motives of a scientist are the desire to continue research in further applied developments, interest in the
introduction of innovative products, activities useful for society.

The presence of an innovative infrastructure in the university, as well as legislation in the field of com-
mercialization, largely contribute to the development of academic entrepreneurship, which was noted by the
researchers. The universities that form commercialization offices and other structures as part of the innova-
tion infrastructure that facilitate the search for funding, have the largest percentage of scientists who are en-
gaged in entrepreneurship. The adoption of laws in the field of technology transfer allowed the United States
to take a leading position in academic entrepreneurship, which remains today.

Motives related to the professional and social environment are identified as significant in many studies.
A scientist is most likely to engage in academic entrepreneurship if it is already practiced in his/her profes-
sional environment. The presence of many social connections allows the scientist to quickly find qualified
personnel for his/her own enterprise, expands the possibilities of obtaining funding, cooperation with other
scientists and businessmen. The combination of these factors can increase the likelihood of business success.
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9oicmep:. 3epTTeyae KYHeliK Talaay, caabICTRIPMalbl Talaay, TONTACTBIPY 9JIiCi, Ma3MYHBI Talaay, SJeONeTTIK
TaJAAy SAICTEPl KOJIAaHBUIIBI.

Kopvimuinower: Makanajga akaJeMUsUTBIK KOCIKEPIIK Typaibl MIEiM KaObu1iay Ke3iHe )KOFapbl OKY OpbIHIAPbI-
HBIH FaJIbIMJIapbIHA 9CEep €TETiH Heri3ri (axkropiap KapacTelpbuiraH. EH anipIMeH, akaeMUsJIbIK KOCIKEpPIiKKe KaT-
KbI3yFa 0OJaThIH KbI3MET TYpJepl aHBIKTAIJbI: KapXKbUIAHIBIPBUIATHIH K00a1apasl OpbIHAAY, CTapTaNTap/blH Herisi,
JHULEH3MANAY JKoHE T.0. AKaJEeMUSUIBIK KOCINKepiep/i BIHTAJIaHABIPY callachblHIA XKYPri3UIreH 3epTTeysepli Tajinay
Heri3ri (haKTopapIblH TONTapbIH, COHAANH-aK OJIapAbIH FaJIbIMIap/Abl BIHTAJAHABIPYFa SCep €Ty KYIIiH aHBIKTayFa MyM-
KiHIiK 6epai. baTRICTHIK 3epTTeynepae kebiHece jkeKe MOTHBTEPIiH iIIiHAe FAIBIMAAP 3ePTTEYl JKaIFacTHIpyFa, HHHO-
BalMSUIBIK OHIMJIEP JKacayFa YMTBUTYABI )KOHE 03 3epPTTey CalachlHA FHUIBIMU KbI3BIFYIIBIIBIKTE aHBIKTAHIIBI.

Tyasrcoippimoama: VIHHOBaUMSIBIK HHOPAKYPBUIBIMIIBI JKOHE 3MATKEPIIIK MEHIIIKTI KOpPFay jKOHE TEXHOJIOTHIap
TpaHc(epTi calachHAAFFl 3aHHAMAHBI KYpy HETi31HEH eljeri akaJeMHUSUIBIK KOCIIKEPIIKTI JaMbITY MYMKIiHIIKTepiH
aHBIKTanel. FrutbIME o3ipiemenepi KOMMEPIMJIaHIpYMEH aifHaJIbICAaThIH FaJbpIMAAp JKac opinrecTepiHe yiri 6o-
JIBII, JKac OLTIKTI MaMaHAapabl aKaJIeMHUSUTBIK KOCIIKepIIiKKe TapTyFa MYMKIiHIIK Oepeni. Kocibu GaiimanpicTapasiH 00-
JIyBI XoHE OW3Hec eKiaepiMeH Tij Tadbica Oy HOTHIKENEpIl JKY3ere achlpy YIUiH Kap Kbl adyAbl alTapIiIbIKTai KeHi-
JIeTeli JKoHEe IIaFblH MHHOBALMSUIBIK KOCIMOPBIHIAAP/ABI HAPBIKTa TaOBICTBI €Telli. YHHBEPCUTETTEPETI aKaJAeMHSIIbIK
KoCINKepJIepAiH aFbIH MalibI3bIHA KapaMacTaH, FaJIbIMAap/IbIH KOIIIUIIT KOJIAMIIbI sKaFjaiinapaa KoCinKepIiKk KbI3MeT-
K€ JIaMH aJlaThIH OW3HeC-KOFaMIaCThIKICH OailyIaHbICHIT OTHIPA/IBL.

Kinm ce30ep: akaneMusUIBIK KSCINKEPIIiK, YHUBEPCUTET, KOMMEPUHUSUIAHIBIPY, TEXHOJIOTHSIAp TpaHcdepTi, MOTH-
BaIys.

J.A. Cutenko, M. Xoaunenka, A. Cadbip:kan, E.B. I'apunyesa

Pa3BuTHe akageMH4ecKoOro NNpeaAnpuHUMaTe/JIbCTBA B MHHOBAIIMOHHOMH YKOHOMHUKE:
(l)aKTOpLI H MOTHBaNus

Annomauusn.

L]env: ViccnenoBanme BOIIPOCOB MOTHBAIIMN MPEINPUHAMATEIBCKON ACSITEIHPHOCTH CPEIU YUCHBIX BY30B H OIpe-
neneHne (paKTOPOB, OKA3BIBAIOIINX BIMSHAC HA 3aHATHE aKaJeMUICCKAM IIPEAPHHUMATEIHCTBOM.

Memoovwi: Vicionb30BaHbl METOMIbI CUCTEMaTHYECKOTO aHalln3a, CPABHUTEIHLHOTO aHaln3a, METO TPYIITUPOBKH,
cojiepKaTeIbHBIA aHAIN3 U aHAJIN3 JINTEPATYPHBIX HCTOYHUKOB.

Pesynbmamei: B cTathe pacCMOTPEHBI OCHOBHBIC (haKTOPHI, KOTOPHIC OKA3bIBAIOT BIMSHUC HA YUCHBIX BY30B MPHU
MPUHATHHA PEIICHUsT 00 aKaJIeMHUYeCKOM MpeAnpHHUMATEIsCTBE. [Ipexkae Bcero, ompeneieHbl BHIBI NCSITEIbHOCTH,
KOTOPBIC MOYKHO OTHECTH K aKaJIEMHUCCKOMY MPEANPUHUMATEIILCTBY: BBIIOJIHEHHE (DUHAHCHPYEMBIX MPOEKTOB, OCHO-
BaHHUC CTApTAroB, JIUICH3UPOBAHUE U Ip. AHAIU3 NPOBEICHHBIX HUCCICAOBAaHUNA B chepe MOTHUBAIMNA aKaIeMUYECKUX
MIpeIIpUHIMATENCH MO3BOIII BELIBUTH TPYIIIBI OCHOBHBIX (DaKTOPOB, a TAKXKE CHJIY WX BIHSHUSA HA MOTHBAILIUIO yde-
HBeIX. Cpeu THIHBIX MOTHBOB HanOoOJee YacTo B 3aIlaJHBIX MCCICIOBAHUAX YICHBIC BBIICISIOT KelaHUEe IPOOKATh
HCCIIeIOBaHNE, CO3/]aBaTh MHHOBAIIMOHHEIC TPOAYKTHI, HAYYHBIH HHTEPEC B CBOCH 007acTH HCCIeJOBaHUS.

Buigoow: Coznanne WHHOBAIIMOHHOH HHPPACTPYKTYPHI H 3aKOHOATEIhCTBA B c()epe 3alIUTHl HHTEIICKTYaIbHON
CcOOCTBEHHOCTH, TpaHC(epa TEXHOIOTHH BO MHOTOM ONPEACISIOT BOSMOKHOCTH Pa3BUTHS aKaJeMHICCKOTO MPEIIpH-
HUMATEJIbCTBA B CTPaHe. YUEHBIC, 3aHUMAOIIUECS] KOMMEPIHATH3alNe HAyYHBIX pa3padOTOK, CTAHOBSTCS IPUMEPOM
JUTst 00JIee MOJIOJIBIX KOJIIET, YTO MO3BOJISICT BOBJICKATh B AKaJAEMUYECKOE MPEAIPUHIMATEILCTBO MOJIOABIX KBaTH(U-
[IMPOBAaHHBIX CleNUANKCTOB. Hanmnuue npodeccnonaabHBIX CBA3EH M BO3MOXKHOCTH OOIIEHUS C MPEICTaBUTEISIMH OU3-
HEca 3HAYMTEIBHO 00JIeryaeT mojydeHne (GUHAHCHPOBAHMS HA BHEIPECHHE PE3YJbTATOB, NIEJIACT Majble HHHOBAIIMOH-
HbIE TIPEANpUATHs 0oJiee yCTIeITHBIMU Ha phIHKe. HecMOTpst Ha HEOOJIBIION MPOIIEHT aKaJIeMUYECKUX TPEApUHUMATE-
Jiel B By3ax, OOJNBITMHCTBO YUEHBIX MOAJIEPKUBAIOT KOHTAKTHI C OM3HEC-COOOIECTBOM, KOTOPBIE MPHU OJaroNpHUSTHBIX
YCIIOBHSIX MOTYT ITEPEPacTH B MPEIIPUHUMATEICKYIO IS TEIEHOCTb.

Knroueewie cnoea: AKaAEMHUYCCKOC MPCANPUHUMATCIBCTBO, YHUBEPCUTCT, KOMMEPpLUAIN3allnd, TpaHC(bep TCXHO-
HOFHﬁ, MOTHUBaALIUA.
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