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The potential of youth and older people's participation in the development of creative industries
in Kazakhstan and the directions of its activation

Abstract

Object: To assess the potential for diversification of socio-economic participation of youth and older people in the
development of creative industries of the Republic of Kazakhstan.

Methods: The research uses methods of indirect selective sociological survey with the allocation of individual
focus groups, graphical interpretation of the answers received and their comparative analysis.

Findings: The object of the study were the largest cities of Kazakhstan. Four focus groups were surveyed: youth,
the elderly, representatives of creative industries, and government agencies. A set of specialized state support measures
has been proposed to enhance the socio-economic potential of young people and the elderly.

Conclusions: The degree of involvement of young people and the elderly in production and consumption has an
impact on the diversification of creative industries. It was revealed that young people are actively involved in the pro-
duction and consumption of creative products. The study found that older adults are involved in producing and consum-
ing creative industry products, though their participation in production is notably low. Despite having significant poten-
tial and past creative experience, their current involvement is limited.

Additional information: Presented in this article the study was carried out within the framework of a project fund-
ed by the Science Committee of the Ministry of Science and Higher Education of the Republic of Kazakhstan (Grant
Ne . AP14871023).

Keywords: creative industries, socio-economic potential, youth, elderly, creative economy, inclusion, govern-
ment support, associations of creative entrepreneurs, sociological survey.

Introduction

Achieving sustainable economic development requires a reduction in resource consumption. The basis
for reorienting the economy towards development lies in the development of low-resource-consuming sec-
tors particularly the creative industries. Additionally, the potential of younger and older individuals should
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be harnessed through the involvement of creative entrepreneurs, state support, and the formation of associa-
tions.

Within the context of this publication, we are pleased to present a study conducted to assess the utiliza-
tion of youth and elder potential, barriers, and measures for state and association support in promoting the
inclusion of youth and seniors in the creative industry in Kazakhstan. The authors conducted research based
on a survey. In the beginning let’s examine official statistics to understand the significance, position, and
level of development of the creative industries in Kazakhstan. A review of Kazakhstan's Gross Domestic
Product (GDP) by industry reveals that the majority of the GDP is generated by industries that account for
less than one-third of the total product produced. Unfortunately the branches of the creative industry, despite
their significant potential for minimal resource consumption, contribute a relatively smaller proportion to the
country's GDP. These include information and communication activities (2.2 %), professional, scientific, and
technical activities (3.3 %), and arts, entertainment, and recreation (0.9 %) (Bureau of National Statistics,
2022). Studying data on regions of the domestic economy allowed us to discover that the largest volumes of
creative services in Kazakhstan are provided in the cities of Almaty and Astana, with the Karaganda region
following by a significant margin. Other regions also contribute significantly to the overall volume of crea-
tive services.

Half of those employed in arts, entertainment and recreation have higher or graduate degrees, while al-
most half completed vocational programs (Bureau of National Statistics, 2022).

According to the statistics on employees by type of economic activity, the rate of permanent employ-
ment in the creative industries is higher, with indicators close to 100 %. This suggests that people engaged in
intellectual and creative work have a better chance of a stable job compared to those in other fields.

As far as we know among cultural institutions, libraries are the most popular, followed by cinemas, mu-
seums, concert halls, and theaters. However, there was a decrease in the number of visitors in 2020 due to
restrictions on movement caused by the pandemic (Bureau of National Statistics, 2022).

A prominent place among performing arts organizations in Kazakhstan is held by traditional musical
ensembles and amateur groups that are based in various regions of the country. These performers not only
perform at concerts and festivals but also on television and radio, and they also appear in the unique setting
of the “toy industry”, which has emerged as one of the most lucrative sectors of show business in Kazakh-
stan.

Statistical evidence indicates that the following types of organizations are most common among those
operating in the creative industries of Kazakhstan:

- Those based in urban areas outnumber those based in rural areas.

- Organizations with higher levels of specialization are more frequent.

- Young professionals predominate over older workers, especially in the information technology (IT)
sector.

- Most employees have stable, full-time positions.

- Citizens of the cities of Almaty and Astana are over-represented, as these cities possess the potential
to form creative clusters and IT hubs.

The analysis presented in this paper, based on the results of a sociological survey, aims to address a gap
in understanding the factors that contribute to the development of the creative industries in Kazakhstan, and
to explore the potential of different segments of the population in this field.

The study's working hypothesis is to identify age-specific preferences and skills among the population
that are relevant to the growth of various sectors within the creative industries.

Literature Review

In the methodology of this study, the authors divided age-related focus groups into subgroups. This ap-
proach is widely used and quite convenient. Therefore, Russian researchers conducted a sociological survey
of elderly people. They divided them into three age groups: 55-64 years old, 65-74 years old and 75 years
and older (lvankina et al., 2016). This distinction has allowed us to identify different behavioral patterns
among older people and to better understand their needs as consumers of ICT services.

For ease of analysis, the responses were assigned numerical values from 1 to 5. This allows for the
weighting of different responses and provides a more comprehensive understanding of the respondents’ as-
sessments of the events under consideration. A common approach of using response options such as “rather
yes” and “rather no” was also employed, which helps to avoid binary “yes/no” responses and identify posi-
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tions where the respondent leans towards a positive or negative response, while still maintaining some level
of uncertainty in their feelings (Brenner, 2020).

In the study, the author was guided by the hypothesis that cooperation between generations enhances
opportunities for individuals of different ages (Khusainova et al., 2023). The author, Tukino, supported this
hypothesis by investigating the significance of intergenerational collaboration in achieving sustainable de-
velopment objectives (Tukino, 2023).

Gurieva, L. and Dzhioev A. conducted a study on the labor potential of older people based on the re-
sults of a survey conducted by the Russian Statistical Authority as well as data obtained through the “resume
test” method (Gurieva et al., 2024).

In OECD countries, sociological surveys of the elderly are conducted using their own methodology,
which allows for cross-country comparisons and factor analysis of self-assessment data on the wellbeing of
the elderly (Kutubaeva, 2019).

Smoleva, E.O., published the results of a study on the problems of including socially vulnerable seg-
ments of the population in the labor market by identifying internal (personal) and external barriers (Smoleva,
2018). Smoleva, E.O., conducted a sociological survey among four focus groups, specifically, the elderly and
young people.

Methods

As part of our sociological research, we conducted four focus group interviews:

1) with young people (14-35 years old);

2) with elderly people (60 years and older);

3) with representatives of the creative industries;

4) with government agencies.

We divided the respondents into these groups in order to gain insight into the perspectives of different
groups: the creatives themselves, their interactions with state institutions, the younger and older generations,
and the government's role in supporting the creative economy.

The questions in our questionnaire were designed to elicit the participants' opinions on the current state
of the creative economy, the measures taken by the government to support it, the importance of private sector
involvement, the level of collaboration between industry participants, and any barriers or obstacles that
prevent the sector from thriving.

Results

The first focus group consisted of 100 young people between the ages of 14 and 35, who were studying
in secondary, higher or postgraduate educational institutions or had completed their studies. The main
criterion for inclusion was age, which is officially adopted in the Republic of Kazakhstan.

The first question aimed to define a narrower range of ages among respondents, divided into four
groups. This allowed us to better understand the specific age distribution of the respondents and,
consequently, the level of development of their personal and professional characteristics and ideological
maturity.

Due to the impossibility of conducting a longitudinal study as part of this research project, which would
involve taking into account changes in understanding and assessing phenomena over time, we can only
assume that there will be a dynamic in the views of the young people surveyed as they grow older. The
principle of continuity implies changes in their level of involvement in economically active activities and
their skill level as well. The majority of respondents were young adults aged 19 to 23 years old (70 %), with a
quarter being young adults aged 14 to 18 years old (25 %). Smaller proportions included young adults aged
24 10 28 (4 %) and 28 to 35 (1 %).

Thus young people were asked to assess their potential for participation in Kazakhstan's economy. The
diagram shows that young people recognize themselves as both producers and consumers of creative
products and are inclined to believe that their potential will be used in the creative industry (Figure 1).
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Youngpeopleas consumers of creative goods and services

Theextent to which the potential of vouth is beingusedin the
creative sector

Youth ag producers of creative goods and services  SEGNIISSaN 30% 3% 19%

Older peopleas consumers of creative goods and services  [IZ0TS 34% 110%2%
Older peopleas producers of creative goods and gervices  [SINES 36% [11% 4%

The extent to which the potential ofthe elderly is usedin the i3 mm 1%
creative sector

Financial constraints in the development of the creative C1sw 17
sector
creative sector

Organizational and infrastructural constraintsin the
- eati : 9% 30% 32%
development ofthe creative sector

fass 23%
Regulatory andlegal constraintsin the development ofthe 1% 2% 349 EEE 3%
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EThereisnovalueatall MSmallvalue Moderatevalue MGreatvalue BVeryimportant

Figure 1. Assessment by young people of the degree of use of the potential of young and elderly people, as well as the
importance of restrictions in the creative economy in Kazakhstan
Note — Compiled by the authors based on the results of the survey

Our data allows us to discover that young people tend to view themselves as the dominant force in crea-
tive industries such as IT, which requires skills using software and devices. This is positive, as it shows that
most young people don't completely dismiss older people. Fortunately, only a small percentage (10 %) of
respondents attach great significance to older people across all three aspects.

The next block of questions in our questionnaire will allow us to identify an assessment of the signifi-
cance of limiting factors and barriers in the development of creative industries in Kazakhstan. We found that
the responses from young people were quite diverse, with some boys and girls placing great importance on
certain barriers, it turned out that lack of financial resources, flaws in the regulatory framework, organiza-
tional and infrastructure restrictions, educational and information restrictions, as it seems to us financial bar-
riers scaring children more than others. However, there were also those who did not see any obstacles to pro-
gress in creative industries, these respondents accounted for 9 % or more of all respondents. A majority of
respondents attributed small and moderate levels of importance to these barriers, suggesting that young peo-
ple have a more positive outlook than other generations and that internal rather than external factors are more
significant in realizing their potential for active participation in the creative industries. That is, if talent and a
desire to engage in creative activities are manifested, there is little that can stop people.

The chart below (Figure 2) illustrates the high level of interest among young people in creative indus-
tries in Kazakhstan. Approximately one-fifth (20 %) of children already have their own businesses or work
for creative companies. Of these, 7 % have their own business and 13 % work for a company. Approximately
half (45 %) of respondents indicated a desire to start a business in the future. Additionally, 12 % indicated an
interest in working for a creative firm. Only 20 % of young people did not see themselves pursuing a career
in this field.

7% B Yes, [ already have my own creative business
mYes, [ work in the creative industries ag an employee

No, butI would like to open my own creative
busginess

ENo, but I would like to work in the creative
industries as an employee

mNo

12%

45%

Figure 2. The connection between current economic activities of young people and creative industries
Note — Compiled by the authors based on the results of the survey
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Figure 3 illustrates the structure of responses to questions regarding current and potential involvement
in creative activities among young people. Based on this diagram, we can draw a portrait of today's young
people in the country, with most respondents providing positive responses. In particular, young people prefer
participating in creative leisure activities, as 59 % of respondents agreed, and 25 % were leaning towards a
positive response. Two-thirds of young people demonstrated a high level of willingness to change the loca-
tion of their activities. Young people are also actively consuming creative content, visiting creative spaces in
their cities, and perceiving their cities as comfortable enough to reside in them.

Young people clearly express a high willingness to improve their skills in the field of creative activities
(52 % responded “yes”, 25 % — “more yes than no”), and link their future with creative industries (61 %
responded yes, 24 % more yes than not). The actual involvement of creative industries in the production of
goods and services is less significant, but nevertheless, exactly half of the respondents responded positively.
This means, firstly, that young people are active in the creative field and there are jobs for them in creative
professions and niches. Secondly, creative industries attract young people looking for a source of income, a
job and a way to apply their talents and express themselves.

40 % of young people surveyed have already had experience in the creative industries. Only one fifth of
respondents reported no experience in this field, which is a small number considering their young age and
lack of experience in other areas of economic activity.

Doyou prefer creativeleisureactivities” |NSS0E S Pa— oo Mo
Areyoumobilein terms of changing your place of o 39% 3% 9w 20%

residence?

Areyou a regular vigitor to creative spaces? [INNININEGNGGEGGETN 10 % s
Isyour city comfortable for creativeactivity? [NNEGEGEEZEN =% e
Doyouwant to get additional educationto gain S s Uasm T 11% 1%

competencies for workingin the creativeindustries?

Areyouinvolvedin the production of goods and services o o20% % 7% 3%

from the creativeindustries?

Arevyou a consumer of goods and services from the creative
Y = S as% L 30%  12% [ 13% |

industries?

Doyouhaveany skills or experiencerelatedto the creative 0% 30% 9% %

industries?

Doyousee your further professional futurein the creative o e% %% 9%

industries?

Haveyou attended creative skills training events? o A3% 6% 12% | 19% |
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

EYes MYesratherthanno ®Rathernothanyes BNo

Figure 3. Young people's assessment of their involvement in creative activities
Note — Compiled by the authors based on the results of the survey

When asked about the assessment of support for the development of creative industries, young people
admitted that government agencies helped to a greater extent than did nothing. However, in this regard, asso-
ciations of creative entrepreneurs are more effective than the state. A tenth of young people see no support
for creative entrepreneurs.

The second focus group in this sociological study was composed of one hundred people over the age of
sixty. The group was divided into four age categories: one third were between 60 and 65 (31 %), another
third was 66—70 (31 %). Twenty-eight percent were aged 7175, and ten percent were from the oldest gener-
ation, 76 and older.

In principle, there are not many people aged 76 years and older, due to the relatively low average life
expectancy. The average life expectancy for men in Kazakhstan is 70 years, for women — 77.6 years, and in
general — 74 years. According to this indicator, Kazakhstan ranks 89th in the world in terms of life expec-
tancy, behind many developing countries (WHO, 2020).
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In Kazakhstan, the official retirement age is 63 for men and 61 for women. Therefore, the first group of
individuals aged 60 to 65 years comprises both working-age people and pensioners. Other age groups within
the elderly population are predominantly composed of pensioners, although this does not necessarily indicate
that these individuals have fully retired. This is because some people continue to work, as well as due to im-
perfections in the country's pension system, which can result in pensioners not receiving enough funds to
maintain a decent standard of living (Tolymbek, 2022).

According to the responses we received 89 % of the respondents reported that they were retired. 3 %
indicated that they worked in a field unrelated to the creative industries. So, the data shows a relatively low
level of involvement among pensioners in creative industries or economically active activities in general.
Much to our regret experts identify several factors that contribute to reduced life expectancy and reduced
participation of older people in society in Kazakhstan (Panzabekova et al., 2020).

We found out that the assessment of the state of the creative economy and its development factors, as
perceived by elder people, differs from that of young people. When assessing the potential for youth partici-
pation in the creative industries, elder respondents tended to give positive responses (Figure 4). We found
that elder individuals tend to believe that younger people actively consume creative products and they are
almost equally likely to agree that younger people produce creative goods and services. However, it seems
that their assessment of how young people use their potential in the creative field is less pronounced. For ex-
ample, we can see that 20 percent of older individuals admitted that young people do not participate in the
creative sector, and 17 percent said that young people were not highly attracted to it. Based on these data, we
can conclude that elder individuals do not see much potential for young people in the creative industry and
their involvement in it should be encouraged.

Youngpeople as consumers of creative goods and services  [ISSaINGEa
Youth as producers of creative goods and services  [ISSaIIE 29%
The extent to which the potential of youthis beingusedin the 0% 17% 36% 2s% e

creative sector

Older people as consumers of creative goods and services

The extent to which the potential ofthe elderly is usedin the
creative sector

Older people as producers of creative goods and services O m% T Hn T 20% [14% 4%
S 3% 2% [113% 2%

Financial constraints in the development ofthe creative sector

creative sector
Organizational and infrastructuwral constraintsin the development
ofthe creative sector

- 17% 5%
Regulatory andlegal constraintzin the development of the 13% 8%
C13%  11%

Educational andinformation constraintsin the development of Co17% 10%
the creative sector

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

EThereisnovalueat all ®Smallvalue Moderatevalue MGreatvalue MVeryimportant

Figure 4. Assessment by the elderly of the degree of use of the potential of young and elderly people,
as well as the importance of restrictions in the creative economy in Kazakhstan
Note — Compiled by the authors based on the results of the survey

On the issue of older people's participation in creative industries, most older generations themselves
hold a negative opinion on this matter. With regard to their participation in the production of creative prod-
ucts, 41 % indicated no value, and 21 % little value. Although the elderly partially acknowledge that they do
participate in production, to some extent more responses show that they consume creative products. In gen-
eral, the potential of the elderly to contribute to the creative sector in their country is not fully realized, ac-
cording to most of them.

Compared to younger people, older adults place more emphasis on barriers to the growth of creative in-
dustries. Older people, in general, tend to be more cautious about the significance of obstacles to various ac-
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tivities. This is due, in part, to the fact that older individuals, compared to younger ones, have more experi-
ence in overcoming obstacles and assessing risks (Tupasela et al., 2023). Among the limiting factors, the
lack of financial resources is given the greatest importance.

When asked about their current attitudes towards creative industries, 87 % of older respondents ex-
pressed a strongly negative opinion. Given that many of these respondents are retired, this response is under-
standable. However, few people were willing to pursue creative work, either now or in the future. A certain
degree of apathy is evident in their responses. Nevertheless, the number of older people is not large, and, due
to the increasing life expectancy in Kazakhstan, survey data suggest that the participation of older adults in
active activities, particularly in creative fields, is relatively low. This supports the commonly held hypothesis
regarding the low activity level among older individuals (Bandini et al., 2021).

According to the following chart (Figure 5), older people prefer creative leisure activities (45 % an-
swered “yes”, 36 % — “rather yes than no”), consider their city to be comfortable for creative activities
(more than half answered “yes” and 23 % answered “rather yes” than “no”), consume goods and services
from creative industries (39 % responded “yes” while 21 % said “rather yes”), and regularly visit creative
spaces such as theaters, concert venues, and museums (36 answered “yes”). This to some extent characteriz-
es the elderly involvement in the creative sector positively. However, their leisure activities are still lower
than those of young people, which is consistent with Teixeira's study, which measured the leisure activity
index of older adults (Teixeira, 2022).

If, in terms of leisure activities, elderly people express involvement in creative industries, then, in terms
of active participation, their answers are mostly negative. 78 % don't participate at all in the production of
creative products; 55 % don't see prospects for themselves in creative industries in the future; 51 % didn't
attend creative skills training events; and 49 % aren't ready to change their place of residence. At the same
time, 30 % of elderly people are interested in obtaining additional competencies in creative industries. Pro-
grams within higher education institutions, such as Silver University, as well as various courses and clubs
offered within the framework of active longevity centers may be in demand for this group.

Do vyou prefer creativeleisure activities? _ 9% -

Areyoumobilein terms of changing your place ofresidence? [NISIEEN 12 ST
Arevyou a regular visitor to creative spaces?  [INNINGGECETN 1% e

Iz your city comfortable for creative activity? _ 9% _

Doyou want to get additional educationto gain comp etencies DG EEE 15 s

for workingin the creativeindustries?

Areyouinvolvedin the production of goods and services from 1% 10%
= g% I s —

the creativeindustries?

Areyoua consuimer OngO(lS and services from the creative _ 11% _

industiies?

Doyou haveany skills or experiencerelatedto the creative Co20% A% 19% | ae%

industries?

Doyou seeyour further professional futurein the creative (9% AT 19%  sss

industries?
Haveyou attended creative skills training events? [N IS 5% -
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
EYes MYesratherthanno ®Rathernothanyes MNo
Figure 5. Elder respondents' assessment of their participation in creative activities
Note — Compiled by the authors based on the results of the survey

The results of the survey showed that older people generally equally assess support for the development
of creative industries from both the state and associations. Most respondents are somewhat doubtful that
support will be provided, while a quarter do not see any assistance to creative entrepreneurs from these insti-
tutions. Only 9 % are confident that such support will materialize.
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Elder people tend to be more critical in their assessment of the effectiveness of government institutions,
compared to younger people, who are more confident in the government's work and are also more prepared
for active and proactive action (Oecd-ilibrary, 2021).

The third focus group included representatives from the creative industries.

The survey results showed that creative entrepreneurs were not satisfied with the level of participation
of older people in the creation and consumption of creative products and the use of their potential. It was ob-
vious that the passive attitude of the elderly forced creative entrepreneurs to focus on other age groups for
their activities. Creative entrepreneurship primarily has a commercial purpose, but solving the problems of
including the elderly, as well as other social issues, is considered a “failure” of the market mechanism and
rather the responsibility of the government. According to a study by Guido, G., Ugolini, M.M., and Sestino,
A., increasing the level of involvement of older adults in economically active activities requires changes in
business strategies, technological innovations by entrepreneurs, and lifestyle changes and spending by the
elderly themselves (Guido et al., 2022).

Youngpeopleas consumers of creative goods and services 4% 12% 27% e 33

Youth ag producers of creative goods and services 7%  16% 25% mEm 1%

The extent to which the potential ofyouthis beingusedin 14%  10% 34% CAs% T 26%
the creative sector

Older people as consumers of creative goods and services [ IZEaEA N 32% [11% 10%

Older people as producers of creative goods and services NG C 26% [T15% T 11%

The extent to which the P otential ofthe el del‘l}" iz usedin _ 28% _

the creative sector

Financial constraints in the development of the creative
sector

N
~J
=x

Regulatory andlegal constraintzin the development ofthe
creative sector

Organizational and infrastructural constraintsin the
development ofthe creative sector

Educational andinformation constraintsin the development
ofthe creative sector

o

[l

§ 8 S
®

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

BThereisnovalueatall MSmallvalue Moderatevalue MBGreatvalue BVeryimportant

Figure 6. Assessment by representatives of the creative industries of the degree of use of the potential of young
and elderly people, as well as the significance of restrictions in the creative economy of Kazakhstan
Note — Compiled by the authors based on the results of the survey

According to representatives of the creative industries, barriers to their activities are significant, but
they can be overcome with solutions. The lack of financial resources is the most significant obstacle.When
asked about the advantages of developing the creative sector in the region, the following were given the
largest share of positive responses: the opportunity to generate sufficient income through talent, mental and
creative activities (47 % of respondents said “yes”), the benefits of employment in flexible and non-
traditional forms, including freelance and outsourcing (43 % answered “yes”), population preference for
creative leisure activities (35 % said “yes”) and high demand for creative products (30 % agreed, 46 % said
“rather yes than no™). However, creative entrepreneurs are more cautious about the degree of support for
their creative activity and the level of development of the creative community in the area.They are most
pessimistic about the degree of resolution of the problems of clustering in the creative industries in
Kazakhstan. Overcoming these problems will give a significant impetus to the development of domestic
creative clusters (Figure 7).

So we can conclude that representatives of the creative industry almost equally assess the effectiveness
of government support for the creative sector, as well as the support provided by creative associations. How-
ever, they express more gratitude towards the associations of creative entrepreneurs. Nice to find that that
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only a small proportion of creative entrepreneurs see no help from government actions. The representatives
of creative businesses interviewed by us also indicated that they carry out active work to teach creative skills.

The fourth focus group included representatives from government agencies. Issues related to the subject
of the sociological survey which, as we know, are under the jurisdiction of various institutions and depart-
ments. 35 employees of a number of domestic government agencies took part in our survey. It became clear
that the types of activities supervised by the institutions of the employees we interviewed were: social policy
and social protection of the population (23 %), youth policy (17 %), regional (Figure 8).

Iz it possibleto create an income sufficient for a decent life at
the expense of talents, mental and creative activities?

Doeg employmentin creativeindustriesrelateto flexibleand
non-standard forms?
Dotheresidents ofyour city prefer creativeleisure activities?
Istherea high level of demand for goods and services from
creativeindustriesin theregion?

Does thepopulation of your region have sufficient skills to
participatein creativeincustries?

Arethe creative spaces of your city regularly visited?

Arethere comfortable conditions for creative activity in your

city?

Dovyou congider the degree of development of creative clusters
in Kazakhstan satisfactory?

!

In your opinion, arethe problems of clustering of creative
indugtiiesin Kazalkhstan golved?

0% 10% 20% 30% 40% 50% 60% 70% B80% 90% 100%

BYes MYesratherthanno ®Rathernothanyes MBNo

Figure 7. Assessment by representatives of the creative industries of factors affecting the development of the creative
sector in the region
Note — Compiled by the authors based on the results of the survey

6% H social policy and social protection of the

population
Eyouthpolicy

mregional policy
H industrial and innovation policy
11%
H culture and sports
m development of interethnic relations
17%

M tourism

m entrepreneurship development

information and social development

17%

Figure 8. The field of specialization of the representatives from state bodies who participated in the survey
Note — Compiled by the authors based on the results of the survey

We can conclude that employees of government agencies generally tend to attach great importance to
the state and level of development of their subordinate areas of activity. They seem to avoid making negative
assessments and there are no “no value” answers at all. If there is uncertainty in assessments of the state of
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the creative economy, these respondents express it by choosing transitional options instead of unambiguous
answers.

The results of the survey among this focus group compared to other groups depict a significantly differ-
ent picture. If we look at the diagram, we can see that the majority of government representatives pointed to
the high role of youth in the consumption and production of creative products. There is no complete confi-
dence in assessing the extent to which the potential of young people is used in the creative sector, but still the
majority noted the great importance.

Foungpeople s consUILErs Of Creatiye 200U A ST

gervices

Youth as producers of creative goods and services 0% 14% " NN s
The extent to which the potential of youth iz being used in
the creative sector FIa%T 14%

Older peopleas consumers of creative goods and services  [INTESEN 57% e 11%

Older people as producers of creative goods and services [ NINIESEN 71%

The extent to which the potential of the elderly iz used in a3y 29% O 29%

the creative sector

Financial constraints in the development of the creative
Lecevelol 14% 43% 3% 20%
sector
Regulatory and legal constraints in the development of the s 4% DIA%T 29%
creative sector

Organizational and infrastructural constraints in the R T 299 EEe 20%

development of'the creative sector

Educational and information constraints in the PSS S 23y

development of the creative sector

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

EThereisnovalueat all  ®Small value Moderatevalue  mGreat value  m Very important

Figure 9. Assessment by representatives of government agencies of the degree of use of the potential of young
and elderly people, as well as the importance of restrictions on the creative economy in Kazakhstan
Note — Compiled by the authors based on the results of the survey

In relation to the elderly, only a tenth of government employees indicated a high level of interest in con-
suming creative products. However, the participation of older people in their production was questioned by
all respondents. Regarding the use of the potential of older people in Kazakhstan's creative sector, the re-
spondents refrained from giving extreme answers, although skepticism was evident (pucysox 25).

One fifth of the civil servants surveyed attached great importance to all types of restrictions and barriers
identified in the questionnaire regarding the development of the creative sector. Government officials stated
that regulatory barriers were the least significant in limiting the activities of creative entrepreneurs (pucynox
26).

The vast majority of government employees are confident that their region has all the conditions and
necessary environment for successful development of creative industries. Respondents have a clear idea that
residents of regions have necessary talents, and spend their leisure time on creative activities (83 % of re-
spondents answered yes). With a certain degree of confidence, state apparatus employees indicated that pop-
ulation actively visit creative spaces at residence (workshops, coworking areas, labs, music or art studios,
concerts venues, museums, libraries, theatres, etc.), and are in comfortable conditions to create, have neces-
sary skills, and creative products are high in demand (Figure 11).

The respondents highly evaluate the work of the executive and legislative bodies; it is obvious that they
believe that government assistance to the creative industries is achieving results, and activities to teach crea-
tive skills are being carried out. We can come to the conclusion that civil servants rate their organization’s
activities in promoting the development of the creative economy highly. We believe that government offi-
cials also rate the activities of creative associations and associations of creative entrepreneurs quite highly.
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At the same time, we can see here that almost a third of respondents (29 %) in their practice have not en-
countered government activity in carrying out activities to teach creative skills to the population.

It can be concluded that the respondents fully agree with the rationale for developing a specialized pro-
gram or roadmap for the development and clustering of creative industries, as well as with the need for addi-
tional training to develop competencies among those wishing to work in the creative industries. At the same
time, one third of our respondents (34 %) do not seem to see the point in expanding the state apparatus by
establishing specialized government departments to support the development of creative industries.

Inyour opinion.arethe problemsof clustering of creative
industries in Kazakhstan solved?

Doyou consider the degree of development of creative clusters
in Kazakhstan satisfactory?

Aremnovative andtechnological types of creative industries
commonin your region?

Areethnocultural types of creative industries commonin your
region?

Dotheresidents of your city prefer creativeleisure activities?

Arethe creative spaces ofyour city regularly visited?

Arethere comfortable conditions for creative activity in your

city?

Does employmentin creativeindustries relate to flexible and
non-standard forms (including freelancing, outsourcing, etc.)?

Izit possibleto create anincome sufficient for a decent life at
the expense oftalents, mental and creative activities?

Doesthepopulation of your region have sufficient skills to
participatein creativeindustries?

Istherea high level of demand for goods and services from
creativeindustiiesin theregion?

(i

0

R

20% 40% 60% 80% 100%

BYes MYesratherthanno ®Rathernothanyves MNo

Figure 10. Assessment by representatives of creative industries of factors affecting the development of the creative
sector in the region
Note — Compiled by the authors based on the results of the survey

Let's move on to the vision of our respondents from an industry perspective. So in the chart below, you
can see which sectors of creative industry are considered promising according to each focus group's perspec-
tive (Figure 11).

The picture we obtained allows us to conclude that young people largely prefer such areas as music and
sound design, computer graphics and animation, fashion, film and other video production, design, computer
games, performing arts, theater and festival activities. These types of activities were indicated by more than
one third of respondents in our study.
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We also find that the following will be quite preferable in the eyes of young people: media, software
and IT development, fine arts, performing arts. These types of creativity attract 20 % or more of the youth
we surveyed.

We find that a third of the elderly indicated that none of the options we proposed were of interest at all.
So, as it seems to us, the most popular for the older generation are: crafts and needlework (21 %), gastrono-
my (15 %), fashion (14 %), music and sound design (12 %), literary and publishing activities (11 %). Thus,
the analysis of our questionnaires revealed that the elderly are least interested in and participate in activities
such as: computer graphics and animation, architecture, urban planning and organization of public spaces,
fine and visual arts, education in creative industries, software development, and IT. Thus, the data obtained
confirms the hypothesis of insufficient digital competencies among older people and their low participation
in the digital economy discovered by Chinese researchers through their survey (Yang et al., 2022).

Creative entrepreneurs consider almost all types of creative activities promising for the development in
their region, attaching special importance to supporting the development of crafts, design, IT, fine arts, me-
dia and others.

Music and sound design
—-

Educationin the creative industries

Computer graphics and animation

Design, including graphic andindustrial design
Software development, IT

Computer games

Architecture, uwbanism and organization of
publicspaces

Craft, needlework

Fineandvisual arts

Media, journalism, advertising, TV, radio and
Internet broadcasting

Research and development

Production of films and other video products

Children's games and toys

Fashion

Performing arts, theatre andfestival activities

Literary and publishing activities

il

Gagtrononty

Innoneof theze areas

0% 20% 40% 60% 80% 100%
B Assessment of government agencies Assessment of representatives of the creative business
B Assessment of the elderly B Agsessment oftheyvouth

Figure 11. Focus groups' assessment of the prospects of various spheres of the creative sector in Kazakhstan
Note — Compiled by the authors based on the results of the survey
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Civil servants presented their version of the most promising areas of the creative sector in the region.
Their list is headed by the activities of domestic musicians and sound designers (91 % of respondents). Fur-
ther preferences are given to education in the creative industries (77 %), computer graphics and animation
(74 %), design, including graphic and industrial design (71 %), software development and IT (71 %), com-
puter games (69 %), architecture, urbanism and the organization of public spaces (69 %), crafts, needlework
(69 %). Thus, two thirds of the respondents are focused on the priority of the development of the IT sector.
In general, government officials see the prospects of all types of creative sector activities.

Discussion

An institutional system for the development of creative industries has been established in Kazakhstan. It
is represented by a variety of institutions and regulatory acts, including specialized programs and concepts.
However, the activation of the potential of young people and older people in the creative industry requires a
set of measures from various state and quasi-governmental organizations. An approximate list of these
measures is given in the table below.

Table 1. Tools for the Government's Influence on the Activation of the Potential of Young and Elderly People in Crea-
tive Industries in Kazakhstan

General Tools

Tools for Activating Youth
Potential

Tools for Activating
Elderly People Potential

The system of
education and
additional train-
ing  (including
clubs, activities)

Inclusion of additional education
Organization of subsidized crea-
tive skills courses

Opening of workshops, clubs,
organization of training work-
shops, courses.

Introduction of national types
of creativity in additional
training and secondary educa-
tion institutions

Introduction to the curriculum
of secondary and higher edu-
cation institutions of subjects
and electives related to crea-
tivity.

Allocation of additional grants
for creative educational pro-
grams.

Introduction of programming
languages and other IT disci-
plines into training programs.

Programs to Overcome
Digital Illiteracy Among
the Elderly.

Organization of Retraining
and Reskilling Courses,
Educational Programs for
the “Silver” Age.
Specialized Programs for
Learning Creative Activi-
ties.

Organization of Clubs and
Interest-Based Communi-
ties.

Institutes for
Supporting En-
trepreneurship,
Employment,
and Creativity

Organization of Mass Events,
Thematic Celebrations and Eve-
nings, Social Campaigns.
Encouragement of Individual
Creative Activities and Crafts.
Grants for Opening Workshops.
Support for National Forms of
Creativity.

Creative Grants.

Programs  for  Activating
NEET Youth.

Encouraging Youth Activity
and Involvement in Active
Endeavors.

Support Programs and Com-
petitions for Youth Entrepre-
neurship and Arts.

Support for Youth Team
Startup Projects.

Inclusion of Elderly Indi-
viduals in Expert and Ad-
visory Councils, Commis-
sions, and Juries.

Full and Part-Time Em-
ployment Programs for
Retirees.

Organization of Events for
the Elderly Considering
Their Age-Specific Needs.
Art Therapy.
Development and Imple-
mentation of Healthy Ag-
ing Programs.

Local Executive | Spatial Allocation and Improve- | Support for Young Creative | Involvement of Experi-
Authorities ment of Public Spaces and Art | Professionals in Housing. enced Representatives
Areas, Creation of Recreational | Creation and Promotion of | from the Older Generation
Zones for Adults. Projects Involving Youth, | in Observational Councils,
Organization of Fairs, Presenta- | Facilitation of Business and | Encouragement of Mentor-
tions, Exhibitions, and Competi- | Youth Collaboration. ship Programs.
tions.
Updating Library Book Collec-
tions with Popular Literature.
Encouragement of Cultural and
Art Tourism Development.
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Allocation of Grants by Local
Executive Authorities for the De-
velopment of Creative Startups
for Youth and the Elderly.

Cultural organi-
zations and in-
stitutions, crea-
tive associations

Organization of creative contests,
Olympiads, screenings, festivals,
exhibitions, screenings, excur-
sions.

Encouragement and populariza-
tion of philanthropy, patronage,
endowment, collectors' clubs to
support creative people.
Organization of the premiere of
the video.

State order for audio, video prod-
ucts, theatrical productions, etc.,
forming the right value system

Encouraging the participation
of young people in interna-
tional creative competitions.
Encouraging national brand-
ing in creative products and
services

Ideological ~measures, the
promotion of economic educa-
tion and management, the
formation of creative thinking
as opposed to the hedonistic
consciousness of youth, the
glorification of the leaders of

Organization of concerts,
creative evenings with
retro repertoire.

The opening of sports
complexes, swimming
pools, sports grounds,
active recreation areas with
comfortable conditions for
the elderly.

environmentally friendly sphere.

organizations.

creative  industries  from
among the youth.

Government Protection and promotion of na- | Legal protection of non- | Small business lending
programs tional cultural heritage sites. standard forms of youth | programs designed for the
Support for the creative sector as | employment. elderly.

resource-saving industries and an | Support for youth

Development of the infrastructure
of creative cultural industries.
Note — compiled by the authors

Conclusions

The problems of inclusion in the creative economy are faced more thoroughly by older people than
young people. Barriers and limitations to creative activity, especially financial ones, exist, but they frighten
younger people and government officials less.

The elderly indicated the lowest assessment of the state of development of the creative economy. Rep-
resentatives of government agencies and young people showed more positive responses. Representatives of
the creative industry are skeptical about government support measures but sincerely believe in the great pro-
spects for the development of their industries. Government agencies consider the same activities that are
popular with young people to be most promising. Music and IT, which are considered innovative activities,
lead the way here. Older people prefer traditional crafts and handicrafts, which are currently popular among
creative entrepreneurs in Kazakhstan. The hypothesis put forward by the study has been confirmed.

All respondents emphasized the importance of teaching creative skills. Despite the existence of a fairly
well-established institutional framework for developing creative industries in Kazakhstan, a further set of
measures are needed to harness the socio-economic potential of young people and older people in the cluster-
ing of creative industries.
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HOTeHHI/laJI ydyacTtusi MOJIOAEKH U MMOKUIIBIX nm;[eii B Pa3BUTHHU KPECAaTUBHBIX HH}IyCTpI/Iﬁ Ka3axcrana
N HAIIPpaBJICHUSA €0 aAKTUBU3 AU

Annomauyusn

Lens: OueHUTh MOTEHIMAN AWBEPCH(MUKAIIUN COIHATLHO-?PKOHOMHUYECKOTO YYacTUS MOJIOJESKH M TIOXKHIIBIX
JIIOICH B pa3BUTUH KPEaTUBHBIX HHAYCTpuil PecrryOnnku Kazaxcran.

Memooul: B nccienoBaHNN NCTIONB30BAaHBI METO/IBI OIIOCPEIOBAHHOTO BEIOOPOYHOTO COLMOIOTHYECKOTO ONpoca
C BBIACICHUEM OTACNBHBIX (DOKyC-Tpymnm, rpaduueckoil MHTEPIPETANNH MOJyICHHBIX OTBETOB M UX CPAaBHHUTEIHLHOTO
aHaImusa.

20 BecTHuk KaparaHgmMHCKoro yHmBepcuteTa



The potential of youth and older people's ...

Pesynomamor: O0bEKTOM HCCIIEIOBaHUS BHICTYIIIIN KpynHeimue ropona Kazaxcrana. bsuio npoBeneHo aHkeTH-
poBaHHE YeTHIpeX (POKYC-TPyMI: MOJIOAEKH, ITOKUIIBIX JIIOJEH, TPeJCTaBUTENICH KPeaTHBHBIX WHIYCTPHUH, TOCyIapCT-
BEHHBIX OpraHoB. /Iy akTHBHU3AIMH COLMATBHO-IKOHOMUYECKOTO MOTEHIMAIa MOJIOAEKH 1 MOXKHIIBIX JTIOJEH MPeIo-
KEH KOMIUIEKC CIIEIHATN3UPOBAHHBIX MEP TOCYAAPCTBCHHON IOIIEPKKH.

Bvi6oov: CtenieHb BOBIECUCHUS MOJIOJCKH M TTOKIIIBIX JIFOJIEH B IMPOM3BOJCTBO U MOTPEOICHUE OKa3bIBACT BIHSI-
HHUE Ha AUBEPCU(UKAINIO KPEAaTUBHBIX MHAYCTPUI. BBIABICHO, YTO MOJIOAEKD aKTHBHO YYacTBYET B MPOMU3BOJICTBE U
MOTPeOIEHNH KPEaTUBHOM nmpoayKuuu. [1oKuible TN TOXKE yJacTBYIOT B IPOU3BOJCTBE M MOTPEOJICHUN MPOTYKIIUH
KpEaTHBHBIX OTpacieil, OJHAKO B MEHbIIEH creneHH. HecMOTps Ha HanWdme CyNIECTBEHHOTO NMOTCHIMANA W OIBITa
KpeaTUBHOMW JEATENbHOCTHU B NMPOILIOM, UX TEKYyIlasi BOBJICUEHHOCTh OTPAaHUYEHA.

Hononnumenvnas ungopmayus: IlpencrapaeHHOE B HACTOAIIEH CTaThe UCCIIEIOBAHIE BBHIIIOIHEHO B PaMKax Mpo-
ekTa, puHancupyemoro Komurerom no Hayke MuHHCTEpCTBa BBICIIEro oOpa3oBaHus U Haykn Pecmyomuku Kazaxcras.
(T'pant Ne AP14871023).

Knwueevle cnoea: xpeatuBHble HHIYCTPUH, CONNATBHO-3KOHOMHYECKHH TTOTEHIINAN, MOJIOEKE, TOXKUIIBIE JIFO-
1M, Creative economy, WHKIIIO3UsI, TOCYIAPCTBEHHAS MOIACPIKKA, ACCOLMANNKN KPEATHBHBIX MPEANPUHUMATENCH, CO-
LIAOJOTUYECKHM OTpoC.
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Kacrap meH KaprrapabiH KazakcTaHHBIH KpeaTMBTI MHAYCTPUSUIAPBIH JaMBITYFa KaTbICy dJIeyeTi
’KOHe OHBI KAHIAHIBIPY OaFBITTAPBI

Anoamna

Maxkcamor: Kazakcran PecrmyOnnKachIHBIH KpeaTHUBTI WHAYCTPUSUIAPBIH AAMBITYFa XKacTap MEH KapTTapIblH
QJICYMETTIK-9KOHOMUKAIIBIK KaTBICYBIH dpTapanTaH/bIpy JIeyeTiH Oaramnay.

Odicmepi: 3eprreyne xeke (OKyc-TonTappl Oeiinm KepceTe OTHIPHIN, XXaHaMa TaHIaMallbl COIHOJIOTHSIIBIK
cayaJlHaMa oJlicTepi, aJbIHFaH >KayanTapAbl rpaUKajblK WHTEPIPETAMAIAY >KOHE OJaplibl CAIBICTHIPMAJIbBI Taljay
omicTepi KOJMIaHBLUIIEL.

Homuoicenep: 3eprrey Hbicanbl KasakctaHHBIH ipi Kanamapbl Oomabl. TepT Qokyc-TONKa cayaiHama >KYPTi3iimi:
JKactap, KapTrap, KpeaTHBTI WHIYCTpHsS OKUIIepi, MeMJICKeTTiK opranmap. JKactap MeH KapTTapIblH OJICyMETTIK-
SKOHOMUKAJIBIK QJIEYETIH aHAaHABIPY YIIIH MEMIIEKETTIK KOJIAay/blH MaMaHIaHIBIPbUIFAH IIapajapblHbIH KelleHi
YCBIHBUJIBL.

Kopvimbinowi: Jactap MeH KapTTapibl OHIIPIC MEH TYThIHyFa TapTy JOpPEXeci IIbIFAPMAIIbLIBIK Ccallaapibl
oprapanTaHibipyra ocep ererdi. JKactap KpeaTWBTI OHIMAEPAl OHIIpyre >oHe TYThIHyFa OCJCEHJI KaThICAThIHBI
AHBIKTAJIBI, XKACTAPIBbIH JKapPTHICBIHAH K601 037IepiH KpeaTuBTi OuzHecTe Kopeni. Erae xacTarsl agaMaap aa KpeaTuBTi
caJlaslap/IblH eHIMIIEPiH eHIIpyTre )KoHE TYThIHyFa KaTblca/bl, Oipak a3 Jopekese, acipece oJapJIblH eHAIpic MporeciHe
KATBICYbl, OYPBIHFBI IIBIFAPMAINBUIBIK ~KBI3METTIH aHTapibIKTall olleyeTi MEH ToXIpHOECiHiH, COHmal-aK
LIbIFapMallbUIBIK  KEHICTIKTepre 0apy jkoHe 00C YakbITThl HIBIFApMalIbUIBIK OTKi3y OelceHIuirinig OoiybsiHa
KapamacTaH.

Kocvimwa aknapam: bepinren makanana kenripinres 3eprrey Kasakcran PecryOnmkacs! FruibiM skoHE sxoFapbl
6imiMm muHUMCTpairiHiH FeubiM  komureri (I'pant Ne AP14871023) KapsKbulaHIBIPATHIH K00a asiChIHAA Ky3ere
aCBIPBUI/IBI.

Kinm ce30ep: xpeatusTi MHIyCTpHSIAP, dJI€YMETTIK-DKOHOMHUKAIBIK JJIEYET, JKACTAp, KAPT ajaMiap, KpeaTUBTi
SKOHOMHUKA, HHKITIO3HSI, MEMJICKETTIK KOJIIay, KPEaTHBTI KOCIKepIiep KaybIMAACTHIFBI, dJICyMETTaHY/IbIK CayalHaMa.
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