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Peculiarities of Goods Consumption in Kazakhstan Amidst a Crisis

Abstract.

Object: Consumer behavior in the Republic of Kazakhstan takes the spotlight of this article. While primarily fo-
cusing on a period between 2019 and 2022, to give a better idea of the context, the study also pulls data from a wider
time interval from 2011 to 2022. This research pays careful attention to inflation, real salaries, and total household con-
sumption.

Methods: The article offers various macroeconomic indicators. To level out bias in statistics caused by inflation,
we calculated a deflator. Another important aspect taken into question was inflation rate between 2020 and 2022 in the
context of various categories of goods.

Findings: We have revealed a negative trend obstructing the growth of real GDP per capita, making it slower than
consumption, which is potentially problematic for the social debt burden and may bring about economic problems on a
national scale. This assumption is confirmed by the growth in bank lending. Conclusions: Our results provide valuable
insights into consumer behavior in the context of rising inflation and salary changes in Kazakhstan. These findings
might prove useful for the entire business community, government agencies, and researchers. Our research can also be
used for developing marketing strategies and managerial decision-making.

Keywords: crisis, consumption, inflation, pandemic, economic instability, consumer behavior, wages.

Introduction

The current global economic environment requires businesses engaging in business-to-consumer (B2C)
markets to have an unambiguous understanding of consumer behavior. As Belyaevsky (2013) explains, con-
sumer expenses and preferences are closely linked to income levels and credit availability. Businesses need a
clear picture of these preferences to make informed decisions regarding product launches, production con-
trol, and social media campaigns. Moreover, external factors, such as geopolitical instability and legislative
changes, significantly impact consumer behavior (Parsons, 2017).

A significant transformation in consumer habits arose from the COVID-19 pandemic and the geopoliti-
cal unrest caused by the conflict between Russia and Ukraine. This transformation often leads to phenomena
like panic buying during crises, as discussed by Arafat et al. (2021). As McKibbin (2020) outlines, the global
macroeconomic impacts of COVID-19 span multiple scenarios, each highlighting the far-reaching effects on
economies, including disruptions in consumption patterns, labor markets, and international trade. These
events disrupted mobility, heightened health concerns, and introduced financial uncertainty (Eger et al.,
2021). As a result, consumption patterns evolved, aligning with Pak's (2022) findings on the pandemic's role
in reshaping consumer attitudes and priorities in Kazakhstan.

There is no doubt the “COVID reality” significantly affected consumer lifestyles and working patterns,
and restricted their freedom of movement. In response, the government of Kazakhstan implemented a com-
prehensive strategy to stabilize the economy, including recovery measures and digital transformation efforts
to ensure resilience during the crisis (The Economy of Kazakhstan During the Pandemic, 2020). Health-
related concerns have taken center stage. Additionally, economic sanctions against Russia show ripple ef-
fects on Kazakhstan, altering consumption patterns and creating new behavioral tendencies. Sanctions have
also disrupted traditional economic relationships and supply chains, directly affecting well-being of a whole
multitude of Kazakh enterprises.

Economic sanctions against Russia have had ripple effects on Kazakhstan, altering consumption pat-
terns and creating new behavioral tendencies. Zhansultanov (2022) notes that Kazakhstan's dependency on
Russian imports makes it particularly vulnerable to disruptions, as 40% of imports and over 80% of essential
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goods originate from Russia. Gukasyan (2022) and Karpunina (2022) further emphasize how these geopoliti-
cal factors influence consumer spending and corporate strategies.

The objective of this research is to ascertain shifts in consumer conduct in Kazakhstan subsequent to the
pandemic against a backdrop of political and economic instability. To accomplish this, we used statistical
and econometric methodologies, and various modeling techniques. Additionally, we have thoroughly exam-
ined literature pertaining to this subject.

The hypothesis is that pandemic and political instability have resulted in alterations to consumer behav-
ior in the Republic of Kazakhstan.

The following seven benchmarks have formed the research:

— Making a final decision on the subject of the study and its concerns,

— Reviewing the existing body of research on the matter,

— Finalizing the research hypothesis,

— Defining the procedure and methodology for the research,

— Acquisition and thorough reviewing of initial data,

— Atrticulating research findings, and

— Atrticulating our concluding observations.

Literature Review

It is safe to say that academic community has always been fascinated by consumer behavior. Most
commonly, individuals, groups, and their attitude towards purchasing, using, and disposing of goods and ser-
vices has been found strongly connected to their incomes. Not only consumer expenses and confidence are
conditioned by income as credit resources but also they foster savings dictated by it (Belyaevsky, 2013).

Zubarevich and Safronov (2019) argue that the share of food expenses in household budgets serves as
an important indicator of living standards and consumption modernization. Their findings highlight that low-
er-income regions tend to allocate a higher proportion of expenses to food, reflecting economic disparities
across territories.

Parsons (2017) believes that individuals, groups, and their emotional, psychological, and behavioral re-
sponses form consumer behavior as we know it. This opinion is upheld by behavioral economics supporters.

On the other hand, sales strongly depend on consumer behavior too. A whole multitude of rational ex-
ternal and internal factors affect companies, including the following:

— Changes in legislation (across different sectors of economy),

— Executive power’s actions, and

— Country’s economicC environment changes.

Companies have no control over these rational factors and are forced to find ways to adapt to them.

And even so, companies have control over some elements of rational internal factors.

— Store locations.

Although relocation may not be a viable option for store owners, we still can recognize this factor as
tending to be affected.

— Product range.

However, most sectors cannot enjoy increase in trade turnover via expansion of the product range. The
reason for that is virtually identical product range offered by competing retailers.

— Pricing strategy.

While dropping prices below average can and will attract additional customers, it cannot guarantee any
significant profits.

— Promotions and special offers.

The vast majority of retailers offer these because they can actually improve sales (Davydenko, 2015).

Consumer behavior changes drastically during an economic crisis when prices go up and purchasing
power drops dramatically. Changes concern both consumer behavior and expectations and have certain fea-
tures pertaining to them (Apatova, 2014). Maleva et al. (2020) highlight the social and economic conse-
guences of the epidemiological crisis in 2020, including declining household incomes and increased spend-
ing on essential goods. Their study emphasizes how crises exacerbate financial inequalities and force a real-
location of household budgets to prioritize necessities. Burdyak (2021) highlights how the pandemic re-
shaped consumer spending patterns, emphasizing a shift towards essential goods and services. The study un-
derscores that restricted mobility and financial uncertainty led to a decline in discretionary spending and a
rise in the proportion of expenditures on necessities. McKibbin (2020) provides a detailed analysis of the
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global macroeconomic repercussions of COVID-19, illustrating how pandemics create widespread uncertain-
ties that alter both consumer behavior and economic resilience.

One notable phenomenon during crises is panic buying, where consumers purchase goods in excessive
quantities due to fear of scarcity. This behavior has been widely observed during global crises, including the
COVID-19 pandemic, as highlighted by Arafat et al. (2021). Additionally, the pandemic significantly inten-
sified the development of e-commerce globally, as restrictions on movement and physical retail prompted a
shift to online platforms. Podorova-Anikina (2022) highlights that e-commerce became a critical channel for
maintaining retail operations during this period, reshaping both business strategies and consumer habits.
Such actions often lead to market instability and further strain on supply chains, exacerbating the challenges
faced by both consumers and retailers.

The American Psychological Association (Pappas, 2020) has found that, regardless of income, crisis af-
fects individuals in the same manner, e.g., they resort to saving and a stricter budgeting instead. Individuals
take more rational approach which also means a way less amount of unpremeditated purchases. Overall ex-
penses plummet which is inevitable in a situation where consumer is simply forced to work less funds. In
addition to this, any kind of trend in retail consumption will always outpace income. The income declines
slower because of retail consumption going down faster with an increase in a proportion of necessary costs,
including rent, housing maintenance, medicine, etc. A decline in retail purchases primarily affects essential
consumer goods. Furthermore, non-food cost reductions are usually larger than food cost ones.

As Pak’s (2022) article reveals, the pandemic has forced people to rethink their attitude towards them-
selves and their own spending. This is also true for half of the respondents surveyed by Accenture research-
ers in Global Consumer Pulse Research Survey as of January 2021. Only 17% of respondents claimed their
buying behavior has not changed. Changes in consumer behavior are relevant for most B2C industries, from
energy and automotive to retail, retail banking, light industry, and tourism.

According to a study published by Forbes (Zhansultanov, 2022), the Kazakhstani economy is closely
intertwined with Russia. Any internal or external disturbances in the Russian economy, including interna-
tional sanctions, directly impact Kazakhstan. Sanctions imposed on the Russian Federation have exposed
latent vulnerabilities that had remained dormant until now. Recognizing the critical role of imports, a sharp
rise in inflation poses a significant threat to the country. It is essential to note that at least 40% of all domes-
tic imports and over 80% of essential goods originate from Russia.

Methods

The COVID-19 pandemic hit the world in 2020 and immediately introduced radical changes, e.g., so-
cial distancing, displacement constraint, and distant work mode, to not just everyone’s daily life, but also
consumer behavior. We were forced to reappraise our values, take our health issues more seriously, choose a
stricter approach to our budgets, and adapt to a new state of uncertainty. All of this resulted in new consumer
behavior patterns (Gukasyan, 2022; Karpunina, 2022).

These new patterns serve as guidelines for adjusting production and creating new promotion strategies.
(Gukasyan, 2022). The study seeks to compare Kazakhstan’s consumption model prior to and during the
pandemic identifying new behavioral trends and informing enterprise transformations.

Additionally, the study analyzes income differences among Kazakhstan’s citizens between 2019 and
2023, uses various methods, such as theoretical analysis, synthesis, systematization, economic analysis, log-
ic, and a systematic approach.

Offsetting inflation’s impact required the following:

1) Accessing the World Bank database for data on GDP per capita and household consumption in con-
stant prices, and

2) Collection of inflation data to calculate the average salary and individual bank loans (consumer price
index according to the World Bank, consumer price index according to the Bureau of National Statistics,
GDP deflator according to the World Bank). Based on these indices, three-time series of real salaries have
been calculated. The study uses average values of these series.

The model mentioned in the study has been built with MS Excel. The quality of the model has been
evaluated using the Fisher and Student criteria, correlation and determination coefficients. The average ap-
proximation error has also been calculated. The model has successfully passed all checks.

Results
The analysis reveals a rise in household debt, as bank loans increased significantly between 2018 and
2022. This aligns with findings from McKibbin (2020) and Eniola (2022), who highlight the risks of finan-
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cial imbalances during global crises. Additionally, sanctions against Russia have exacerbated inflationary
pressures in Kazakhstan, with food prices rising by 19.7% annually in 2022 (Federal State Statistics Service,
2021).

Consumer behavior is affected by a multitude of factors, of which salaries appear as the most pivotal
one. Figure 1 below is a clear statement of an average nominal salary hike by 3.4 or 11.8% of annual growth
that happened from 2011-2022. That is also when real salaries skyrocketed by 39% making 3% of annual
growth.
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Figure 1. Dynamics of Real and Nominal Wages
Note — compiled using the Bureau of National Statistics ASPnR and World Bank data

Figure 2 shows the dynamics of real wage growth calculated with the chain method. The high growth in
real wages in 2019-2022 can be explained by post-crisis growth. We feel important to note that despite the
various crises of 2020-2022, real wages have shown the greatest growth in these years.
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Figure 2. Dynamics of Real Wages, Chain Method
Note — compiled using the Bureau of National Statistics ASPnR and World Bank data

Figure 3 shows that in the period between 2020 and 2022, the highest inflation in all categories of goods
happens in 2022. Food products are subject to the greatest rise in price.
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Figure 3. Price Index for Various Categories of goods in 2020-2022
Note — compiled using the Bureau of National Statistics ASPnR and World Bank data
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Figure 4. Comparison of GDP per Capita Dynamics and Household Consumer Expenditure
Note — compiled using the Bureau of National Statistics ASPnR and World Bank data

Figure 4 shows a comparison of the dynamics of household expenditures (excluding the purchase of re-
al estate) with the growth of GDP per capita in constant prices. With the help of this figure, it is possible to
detect a trend that the growth rate of consumption exceeds the growth rate of GDP per capita. We assume the
existence of a trend that Kazakhstan citizens spend more than they can afford. This is a dangerous one, pos-
ing a threat to the savings of citizens while the debt is growing. In turn, this can lead to a decline in quality of
life and economy stagnation.
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Figure 5. Dynamics of Changes in the Volume of Household Bank Loans Adjusted for Inflation in Comparison with
Household Expenditures on Final Consumption
Note — compiled using the Bureau of National Statistics ASPnR and World Bank data

Figure 5 shows an increase in household bank loans. Over the period between 2018 and 2022, bank
loans, adjusted for inflation, increased by 1.7 times, which, in nominal terms, makes the growth of over
2.6 times.

We assume that bank loans are causing the increase in consumption.

12

e Households and NPISHs Final consumption
expenditure (constant LCU)

10

=

o

TRILLIONS OF TENGE

R*=0,9801

1]
£ D >H N D DD ) ]
FEEFSE LSS 4

m IR R .
¥ SN T S ST S L S A
P AN IR LR PR MR P )

Figure 6. Household Consumption Models Based on Time Series
Note — compiled using the Bureau of National Statistics ASPnR and World Bank data
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The figure above shows model prediction of consumption volumes in 2020 and 2021 larger than the ac-
tual ones, to a difference of 577 billion tenge. We assume that this amount can be called deferred demand to
be realized some time down the road.

Among other things, economic sanctions imposed by the Western countries on the Russain Federation
and its retaliation caused additional inflationary pressures, reduced buying capacities and living standards in
our country. Compared to a healthy average annual inflation rate of 4-6%, in July of 2022, prices skyrocket-
ed 15% on an annual basis.

Obviously, food being the most essential type of products, made the majority of that surge showing a
yearly increase of 19.7%. In the same period, the rest of products gained a smaller momentum of 14.2%.
Services take the third place with 9.2%.

Pressures, however, did not stop there. Russia shocked our local market with an impromptu embargo
causing yet another price surge. In an attempt to keep a lid on their own prices, Russian authorities were
forced to restrict exports of a number of essential foods. These restrictions affected not only Kazakhstan but
all other EAEU countries as well.

Inflation rates are not the only issue we are forced to deal with. Another setback in a relationship be-
tween our countries is a transit of our fossil fuels through Russia infrastructure of which is handling at least
90% of our oil. The leading node on 80% of our oil’s route is the CPS (Caspian Pipeline Consortium) that
pushes 70% of our product further into Europe totaling at 6% of European Union's whole oil imports. Earlier
this year, CPC was forced to bottleneck pipelines three times stating different reasons. This caused serious
damage to Kazakhstan's economy because more than half of our country's exports is oil and revenues from it
make up at least 30% of the whole state budget (Federal State Statistics Service, 2021).

Discussions

Kazakhstan’s high dependence on Russian imports has exposed vulnerabilities in its economic struc-
ture (Zhansultanov, 2022). These observations align with Maleva et al. (2020), who detail the socio-
economic impacts of the COVID-19 pandemic, noting that crises often exacerbate existing inequalities and
force households to prioritize essential goods while cutting back on discretionary spending. Zubarevich and
Safronov (2019) emphasize that the share of food expenses in household budgets increases during periods of
economic stress, highlighting economic inequalities and regional disparities. This observation aligns with
trends observed in Kazakhstan, where inflationary pressures have led to a shift in consumption priorities to-
wards essential goods, particularly food. These findings align with Burdyak's (2021) analysis of consumer
behavior during the pandemic, which showed that crises often force households to prioritize spending on es-
sential goods while reducing non-essential expenditures. Such trends are evident in Kazakhstan, as consum-
ers adapt to inflationary pressures and financial challenges. The growth of e-commerce, noted by
Magomedov (2020), and the increased use of digital tools in retail, as discussed by Pak (2022), offer poten-
tial solutions for mitigating these challenges. The Kazakh government introduced recovery measures, legisla-
tive changes, and initiatives to promote digitalization during the pandemic. These steps aimed to support
businesses, especially SMEs, and strengthen the digital infrastructure, providing the economy with tools to
recover and adapt to new realities (The Economy of Kazakhstan During the Pandemic, 2020). Further, as
Podorova-Anikina (2022) observes, the pandemic has accelerated the adoption of e-commerce, which pro-
vided businesses with a lifeline to sustain operations during crises. This shift is expected to have lasting im-
plications for consumer behavior and market strategies. However, as Ovcharova (2020) warns, maintaining
socio-economic stability will require careful monitoring of inflation and consumer debt.

The obtained results demonstrate several important trends and conclusions significant for both the sci-
entific community and economics and marketing practitioners.

Eniola (2022) highlights the critical role of entrepreneurship in navigating post-pandemic economic
challenges. The ability of businesses to innovate, adapt to changing consumer preferences, and leverage digi-
tal transformation has become essential for sustaining growth and ensuring long-term resilience.

Firstly, the average nominal wage has been found to go up 3.4 times from 2011 to 2022, which makes
11.8% of an annual growth. However, real wages increased only by 39% over the same period equivalent to
3% of an annual growth. This indicates that inflation significantly erodes the growth of nominal incomes.
This is confirmed by inflation’s high levels, especially in 2022.

Secondly, the analysis of the dynamics of household consumer spending and GDP per capita growth re-
vealed that the growth rate of consumption exceeds the growth rate of GDP per capita. This suggests that
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Kazakhstani citizens spend more than they can afford to, leading to a decline in savings and an increase in
debt burden. In the long term, this could result in a decline in quality of life and stagnation of economy.

These findings are significant for further research and development of economic policies. They high-
light necessity of closely monitoring inflationary processes and regulating consumer lending to prevent eco-
nomic overheating and financial instability.

Moreover, as Eniola (2022) argues, fostering entrepreneurial activities and supporting innovative solu-
tions are key strategies for building economic resilience in the aftermath of global crises, including the
COVID-19 pandemic.

The scientific novelty of this study lies in the use of data over a wide time interval (from 2011 to 2022)
and the application of various econometric models to analyze the impact of inflation on real incomes and
consumer behavior. Unlike previous studies that would focus on narrower time frames or specific aspects of
economic behavior, this research provides a full understanding of changes in consumer habits and their mac-
roeconomic consequences.

Having compared the results of this study with the works of other authors, such as Karpunina (2021)
and Zhansultanov (2022), we can confirm the identified trends but also highlight our country’s unique eco-
nomic and social conditions, making this research particularly valuable for the regional context.

Conclusions

In summary, we can highlight the following trends which formed consumer behavior during crisis:

— A breakthrough achieved in perception of social and economic processes,

— Residents of our country enjoyed a considerable growth in incomes,

— Increased focus on essential goods (Apatova et al., 2014),

— Anticipation of inflation growth surging against plummeting gasoline prices and coincidental prepara-
tion to living an unknown amount of time in a lockdown (Zhansultanov, 2022),

— A sub-zero consumer confidence and expecting adverse changes to welfare and income (Ovcharova,
2020),

— A boosted food’s proportion in the overall consumption,

— Skyrocketing use of direct-to-home food delivery sevices,

— Opting to online shopping, predominantly in FMCG (Fast-Moving Consumer Goods) sector,

— Growth in digital and e-commerce adoption (Magomedov, 2020; Pak, 2022),

— A massive surge in popularity of banking settlements as opposed to cash payments,

— Greater reliance on savings and debt to manage economic uncertainty (Pappas, 2020),

— A growth of bank loan volumes, and

— An unresolved demand to be satisfied in times to come.

These trends in consumer behavior will affect the character of business production activities. Manufac-
turers are forced to keep a close watch on market changes, to further extend their product ranges, and to di-
versify their price settings in response to increased food proportion in overall consumption.

Authors have assessed the effect pandemic had on consumer behavior and revealed its new trends. This
study has revealed the fact that over the two-year period after beginning of pandemics Kazakhstani citizens
started cutting down on products and services apprehending uncertainty, and resorting to saving cash money
instead. All things considered, pandemic repercussions regarding consumer behavior are clear.

Perception of social and economic processes, expectations of inflation escalation rate causing the
growth of food proportion in overall consumption, online market surge, increased popularity of home deliv-
ery services, and massive opting to banking settlements take a spotlight in this article. The ways production
activities in Kazakhstan will be affected by these new consumer behavior trends have been given justified.
The paper contributes to the literature on changes in consumer behavior in the face of a global financial and
economic crisis (Eger et al., 2021) by providing an example of an emerging market that the Republic of Ka-
zakhstan currently is. It also goes further beyond the COVID-19 pandemic and discusses potential shifts in
consumer behavior as a result of the Russia-Ukraine conflict.
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Jarnapeic xargaiibinga KazakcTaH XaJKbIHBIH TayapJapAbl TYTHIHY epeKiesTikTepi

AHxoamna.

Maxkcamuor: byn 3eprrey 2019 xpmman 2022 xputra aeiinri Kazakcran PecryOnukacbIHIAFbI TYTHIHYIIBUIAP IBIH
MiHE3-KYIKBIH 3epTTeyre OarbITTaiFaH, Oipak KoHTeKcTi TyciHy yimiH 2011 sxemman 2022 xpurra IeHiHTi, SFHA OCHI
YaKbIT apaJbFbIHIAFBl abIHFAH JCPEKTEp MNalmadaHbUIAbl. 3epTTeyfe HWHQUIALMAFa, HAKThl JKaJIAKbIFa JKOHE YH
IIapyalbUIBIFBIHBIH JKaJIIIBl TYTHIHYBIHA €PEKIIE Ha3ap aylapblIFaH.

Ooici: Makanaga opTypii MakKpOIKOHOMHKAIBIK KOpCETKilTep KendripiireH. MHbnauusnan TyblHOaraH
CTaTUCTHKAMAFbl OypManaHyaap/ sl ok yiniH aedusatop ecentenmi. Conpaii-ak, 2020 xburman 2022 sxbutra IeiiHri
Ke3eHieri MHQIIALUS AeHTeil Tayapiap/IplH SpTYpPJli caHATTaphl TYPFHICBIHAH TaJIaH bl

Kopvimeinowi: YKan OachiHa mmakkannarel HakTel JKIO TyThiHyra kaparanna Oasty ecell JereH Tepic TpeH.I
AHBIKTA/bI, OYJI XaJIBIKTBIH OOPBILTHIK JKYKTEMECI MocelelepiH TYFbI3ybl, OJl Oojaliakra ejjieri SKOHOMHUKAIBIK
npobiemanapra okenyi MyMKiH. Byt 6omkam OaHKTIK HECHeENIey KOJIEMIiHIH ©CyIMEH pacTasabl.

Tyoicoipoimoama:  Anviaran  HoTikenep KasakcTanmarbl MHQIAIUSAHBIH ©Cyl MEH JKaJIaKbIHBIH —e3repyi
KaFrTaWbIHOA TYTHIHYIIBUIAPIBIH MiHE3-KYJIKBI MaceJeliepi Typalsl KYHABI TYCiHIK Oepeni. by TyxeippiMaap OusHec
KaybIMIACTBIFbI, MEMJIEKETTIK OpraHAap MeH 3epTTEeyIlijep VIIiH maimansl OOMysl MYMKIH. 3epTTe€y MapKeTHHITIK
CTpaTerusuIap Il 93ipiiey YIIiH, COHMai-aKk 6ackapy IIemiMaepid KaObUTaay YIIiH e CeNTIiriH TUTi3eIi.

Kinm co30ep: narmapeic, TyThiHy, MH(IAOMS, TaHICMHS, SKOHOMHKAIBIK TYPAKCBI3/BIK, CATHIN aly TIpPTiOi,
JKaJlaKbl.
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Ocobennoctn norpedaeHust TOBapoB HacejieHHeM Ka3axcTaHa B yCJI0BHSIX KpH3HCA

Annomauus.

Llenv: Hacrosiiee nccieioBaHie CTaBUT nepet co0oil ellb U3y4nuTh MoTpeOuTeNbecKoe noBeeHnn B PecyOnnke
Kazaxcran B nepuoa ¢ 2019 no 2022 roxsl, 0J{HAKO JUIs TOHUMaHKsI KOHTEKCTa ObUIM UCIIOJIb30BaHbI JaHHBIE 3a Ooliee
mMpoKuii BpeMeHHo# uHTepBai ¢ 2011 mo 2022 rox. B uccnenoBanuu npuctaibHOE BHUMAHHUE yesieTcs: HHOISLUH,
peaspHBIM 3apab0THRIM IIJIaTaM B CyMMapHOMY ITOTPEOICHUIO TOMOXO03SICTBaMHU.

Memoowi: B craTbe npuBeAEHBI pa3inuHble MaKPOIKOHOMUYECKHE ToKa3arenu. C 11e1bpi0 HUBEINPOBAHUS HUCKa-
KEHUH B CTaTHUCTHKE, BBI3BAHHBIX MHQIIALMEH, ObUT paccunTal aeduiatop. Takxke npoaHaIM3UPOBaH YPOBEHb MHQIIS-
1 3a nepuof ¢ 2020 no 2022 rog B pa3pese pa3IUuHbIX KaTEropuil TOBapoB.

Peszynbmamei: Beul BeIABIEH HETaTUBHBIM TPEHA, COrIacHO KoTopoMmy peanbHblii BBII nHa nymry Hacenenus pac-
TET MeJUICHHEH, YeM OTpeOIICHHE, YTO MOXKET BBI3BATh MPOOJIEMBI C JI0JTOBOI Harpy3koi HacelleHUs, a B JaJIbHEHIIeM
MIPUBECTH K SKOHOMHUYECKHUM IIpobieMaM B cTpaHe. M JaHHOe MpennoIoXKeHHe MOITBePKAAeTCS pOCTOM 00BeMOB OaH-
KOBCKOT'O KPEIUTOBAHUS.

Bub1600bi: [lomyueHHbBIE pe3yIbTAaTHI MIPEJOCTABIAIOT IICHHBIEC TO3HAHUS B BOIIPOCH MOTPEOUTEIHCKOTO TIOBEACHHUS
B YCIIOBHSAX pocTa MHQIISAIHMU M M3MEHEHHs 3apaboTHRIX IaT B KasaxcTane. DTH BBIBOABI MOTYT OBITH TOJIE3HBI JUIS
Ou3HEC-cOO00IEeCTBa, TOCYAAPCTBEHHBIX OPTAaHOB U HccienoBaTeneil. McciieqoBanme Takke MOXKET OBITh MOJIE3HBIM JIJIS
pa3paboTKy CTpaTernii MapKeTHHTa, a TAK)KE TP MIPUHATHN YIPABICHYECKUX PEIICHIH.

Knrwueevie cnosa: xpusuc, notpedienne, MHGIALUS, TAHIEMHS, DKOHOMHYECKas HECTAOUIIBHOCTb, TIOKYIIa-
TEJBCKOC MOBENICHNE, 3apad0THAsI TUIaTa.
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